INTER-WORKS is the website and graphic development studio whose sole focus and passion is defining and developing web-
sites and graphics that get results for our clients. We are capable of fulfilling all your development needs.

All presented projects have been design and/or serviced by inter-works. More project or information upon request.

Consulting

Web Site Creation or Redesign of an Existing Site
Hosting Services

Domain Registration

E-mail Services

Site Marketing
E-Commerce '

I
Graphic Design

We are here to serve you.

CONTACT

Kasia Balicki

INTER-WORKS WEB DESIGN & DEVELOPMENT STUDIO
kasia@inter-works.com « INTER-WORKS.COM - 908.393.2200

PORTFOLIO
http://inter-works.com/Portfolio
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E-commerce website.
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Christ the Redeemer Parish

Fully responsive website, fullwidth mode,
SEO friendly, admin page, video upload,
photo gallery, monthly newsletter,...
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ST. MARY OF CZESTOCHOWA

QUR PARISH

St. Mary of Czestochowa
Fully responsive website, adapts itself to any mobile device.
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Style Lounge
Fully responsive website, fullwidth mode, booking steps,
parallax background, SEO friendly,...
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PNG Landscaping
Fully responsive website, adapts itself to any mobile device.
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Sopexa Conference on Food Education
Eating for Pleasure, Eating for Health: French and American perspectives on
teaching children about food.
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JOIN US

Sopexa USA
Terroirs & Signatures de Bourgogne

web page, email invitaions, registartion confirmation,
tasting mats, tasting notes, name tags, wine producers 3
and exhibitors catalog X BOURGOGNES =
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Sopexa USA
Beourgogne takes New York
tasting catalog
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Sopexa USA
annual tasting event for Rhéne Valley Wines
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IS0 COoNSUMER PARTNERS

recognized leader .
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TSG CONSUMER PARTNERS

the recognized leader in branded consumer investing

LAY S 7

America’s v

Founded in 1987, TSG Consumer Partners is the recognized leader in the U.S. in building and investing in leading middle-market

i GRITS i branded consumer companies.
B e Ty R e et T e L L LT The fir
N e = Ao oy e e * Pioneered the use of private equity in high-growth, middie-market branded consumer companies
dgn Aggpa gl =r * I the most experienced consumer-focused equity fund in the U.S.; has invested in over 50 brands
s res - Has a team of veteran consumer product and retail specialists
e Pty Y. Dl Ml W - Has generated consistent, top ter returns
i P, 1 e v ———— e —
T DS  Nanages ovr $14 bilon i sttutond capial;curen fund s $900 millon
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on our flexibilty, creativity and discretion. Many of our investments are not announced. We provide capital for various types of
- pl
> Internal growth and acquisitions

[ ———— Our accomplishments include many industry-wide firsts. TSG Consumer Partners was:
0 el S . . MR - Among the first significant equity funds to invest solely in established consumer product companies
ey =y ey r— - The fist to invest in the natural and organic foods space
Bl T > The first to invest in the functional food and beverage categories
e ﬁ > The first to invest in the ethnic food and the refrigerated entrée categories
- > The first to acquire orphan brands in the personal care and household sectors
- One of the first private equity funds to invest in the super-premium, personal care products sector
Wl e gy gy o s et 1
e e We invest in private and publicly-traded companies. We acquire both majority and minority equity positions. We pride ourselves
Lonugra Boades investments in
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50 Consumer Partners

TSG Consumer Partners
website, massmail and press releases distribution,
newspeper ads, promo flyers, brochures, etc.
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> Full or partial liquidity for entrepreneurs, family members, or passive investors
> Management buyouts
> Corporate divestitures of subsidiaries, divisions and product lines

We are able to move quickly (45-60 day close) and discretely (no disruption to operations, no public announcement of transaction).

Branded Consumer Sector

Food & Beverage  Health & Beauty Household pet Softgoods. Retail & Services
Natural/Organic Skin Care Housewares Food/Nutition ‘Sports & Recreation |~ Specialty Retail
Ethnic Hair Care Cieaning products core Apparel Restaurants.
Functional Foods. Cosmetics Home & Garden Accessories Footwear Franchised Services
RTD Beverages oTC Hedicies Ao Accessories

Contact: Jennifer Baxter
Office: 415.217.2317

600 Montgomery Street, Suite 2900, San Francisco, CA 94111
email: jbaxter@tsgconsumer.com

TSG CONSUMER PARTNERS

vitaminivater

smashbox

R

el
o

ALTERNN.

Alexander S. Panos
Managing Director
212-265-4114
apanos@tsgconsumer.com

Yasser U, Toor
Managing Director
212-265-4113
ytoor@tsgconsumer.com

Approximately $1.4B in institutional capital
under management

20 years of investing exclusively in branded
consumer companies

Investment team comprised of consumer
specialists

Invests in both minority and control
positions

Categories: food, beverage, apparel, health
and beauty, auto care, footwear, pet care,
consumer services, franchise concepts and
restaurant categories

Size: revenues of $20-$500M; EBITDA of
$4-S75M

Operating profile: premium positioned
products or services; history of (or potential
for) attractive growth rates; opportunity to
enhance value through brand extensions,
channel expansion and/or operational
improvements

Equity investment: $20-$150M (with
additional equity available from co-
investors)

712 Fifth Avenue
315t Floor

New York, NY 10019
2122654111

600 Montgomery Street
Suite 2900

San Francisco, CA 94111
415.217.2300

www.tsgconsumer.com
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We have a long-term view of a company's performance. We are less concerned with quarter-to-quarter results. We want our
partner companies to invest for growth. We encourage a long-term perspective. We motivate key managers by providing them
with a significant stake in the business. TSG Consumer Partners' three guiding principles are focus, integrity and results.

Focus

TSG Consumer Partners only invests in
branded consumer companies. We have
assembled substantial resources to
support branded consumer companies
across a range of channels and product
categories.

Integrity

We regard fairness, commitment,
follow-through and confidentiality as key
ingredients to success. We value our
reputation and go to work on behalf of
our partners

CRITERIA PARAMETERS

Sales of $20-300 million

Company Size
ey EBITDA of $3-50 milion
Premium positioned products or services
History of (or opportunity for) atractive growth
Attractive gross margins
Operating o
profie
Talented management teams
Opportunity to enhance value by extending brand, expanding
distribution and/or improving operations
Equity
20 milion - $150 million
Investment k ke
Flexbilty Control or minority
Security Types  Preferred or common equity

Results
We partner with management in many
ways to create value:

> We provide management extraordi-
nary autonomy. While the exact nature
of the firm's involvement varies with
each investment, all day-to-day
operating decisions are left in the
hands of company management.

> We offer management substantial
analytic, strategic, financial and
operating support to help implement
fundamental improvements in sales,
marketing, operations and financial
controls.

> We don't burden companies with
debt to the extent that operating
decisions are dictated by interest and
principal payments.

> We invest in our businesses for
growth. We provide capital for internal
growth and to fund product, brand and
business acquisitions.

.
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Contact: Jennifer Baxter
Office: 415.217.2317

600 Montgomery Street, Suite 2900, San Francisco, CA 94111

email: jbaxter@tsgconsumer.com
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Sopexa USA
postcards and wine catalog cover

FRENCH WINE ROADSHOW
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FRENCH WINE
ROADSHOW

PR TIE W COREEPTS

ACCESSIBLE PRICE POINT WINE IN BOX MARKET SAVVY

CONSUMER CONSCIOUS BIODYNAMIC NEW TECHNOLOGY
SCREW CAP ALTERNATIVE CLOSURE TASTE MAKERS

NEW GENERATION VARIETAL LABELING SYNTHETIC CORK
TETRAPAK ATTENTION-GRABBING VARIETAL BLENDING

CONVENIENT DIFFERENT ORGANIC
BAG IN BOX TASTE MAKERS DIFFERENT

MARKET SAVWY

NEW GENERATION

ACCESSIBLE PRICE POINT

ECO FREENDLY SYNTHETIC CORK
MODERN DIFFERENT VIBRANT BRANDING
VARIETAL BLENDING WINE IN BOX
BIODYNAMIC ACCESSIBLE PRICE POINT NEW GENERATION
TETRAPAK CONVENIENT
ALTERNATIVE CLOSURE BAG INBOX MARKET SAWWY
. THE 2008

THE 2008

FRENCH WINE ROADSHOW

INNOVATIVE WINEMAKERS

FRENCH WINE ROADSHOW T |~

‘The French Ministry of Agriculture and

France's creative wine producers to the U.S. and Canada.

Discover new cutting-edge winemaking techniques and packaging concepls while
rs.

tasting the wines of celebrated French

NIENT
BAG INBOX

INNOVATIVE WINEMAKERS MARKET SAVVY

Fisheries is pleased to introduce ECO FRIEN
d MODERN

VARIETALB

producer BIODYNAMIC
TETRAF

S Sendenmencerih  SEATTLE, WA e
o s — | consurer coNscIOUS
e e - i 2 e
. i e W T — NEW GENERATION
‘The Vancouver Club TETE
o 18 B, 7 Wos riingeSivet VANCOUVER, CANADA TETRAPAK
1:30PM - 6PM. Acc
BAGIN BOX
THURSORY, HAY 157, 2000 €cor
| - | Enmasey e WASHINGTON, DC R
= - gy kdie) Nev
= Ta00n- oo NEW GENERATON
i
Please RSVP by April 14th, 2008 & ALTERNATIVE CLOSURE
J—— sioow
ACCESSIBLE PRICE POINT WIE INBOX ACCESSIBLE PRIGE POINT WINE N 80X
CONSUMER CONSCIOUS BoOYNAMC GONSUMER CONSCIOUS BoDYNAMC
screw AP ATERNATIVE CLOSURE scRewcap ATERNATIVE CLOSURE
NEW GENERATION VARIETAL LABELING NEW GENERATION VARIETAL LABELING
TETRAPAK ATTENTION-GRABBING FRENCH WINE REGIONS TETRAPAK ATTENTION-GRABBING
VIBRANT BRANDING NEW GENERATION ConvENIENT OIFFERENT oReANI
SYNTHETIC CORK PrckAGING INNOVATIVE BLEND
MARKET SAWVY ALTERNATIVE CLOSURE I e GERERATION
ECO FRIENDLY ECO FRIENDLY 'SYNTHETIC CORK
WoDERN ACGESSIBLE PRICE POINT jis— Je— CONVENIENT
DIFFERENT VARIETAL BLENDING WINE IN BOX
BIODYNAMIC VARIETAL BLENDING i — S NEWTECHNOLOGY
TETRAPAK TASTE MAKERS VIBRANT BRANDING
TASTE MAKERS BAGINBOX ALTERNATIVE CLOSURE BAG IN BOX

i =

THE 2008

FRENCH WINE ROADSHOW

INNOVATIVE WINEMAKERS

TASTING NOTEBOOK

Seattle « Vancouver « Washington, DC

THE 2008

INNOVATIVE WINEMAKERS

xa USA
80 Maiden Lane, Suite 310
York, NY 10038
Email eventsUSA@sopexa.com

Sopexa CANADA
2020, rue University, Suite 2400
Montreal, Quebec H3A 245
Email: infoCanada@sopexa.com

FRENCH WINE ROADSHOW
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At the Windy City Wine Festival

TASTE

Yihat we know!

BORDEAUMISTYLE
Discover Yours af
I Bnsytvania

BORDEAUX ; : 5
h B . ~ your Bordeaux Style?
Right bank or Left banks
Flow Wine ) | Find out at FREE
wine magazine ad i i Bordeaux tastings happening
i icd- i |
set of ads for Whole Foods Market - In Whole Foods Mid-Allanhc storesl
| CLICE HERE roe oA
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internet products promotions and advertising
monthly newsletter for Pantene

monthly newsletter for Sephora

FORWARD

SEFHORA

i .-""! FAGE THE

r y
LN
t —
C=akn: — :-:--:E- ————
Hu meaal ==
17wy

WILED

AR EYITE T

RATE oA ==t ax
-t o UM vrla e e e
i Far iy e
sl ame ey
= e B
B
————
[ lany
u o SRt o trlmdiniyl |
[ Saaden T APl ECE “"-—'-l::
L] S el o Va ity e Y [
| v ke e Car e e e,
: FwrPErnfp =T "_"_"_ .
E : e
1 —_—
g Trnidanw —x i
g leem bl s v bkl 1
Wik cilie e e el o I 1
I omcnrin = % = = W 4 B Y Y BN R led R 11
= —— |
T, 1
= 1
- i
e x
- L
. GO GREEN FOR BEALTY
e,

S L ey i




'T--:"— LUNCH AEsa
R TR et

. =)

[t syl e
=

it i

] i ok et e Byl Bl

. P . A LR

8 - -

Christ the King School webpage
admin page
custom pages for the classrooms / teachers



Christ the Redeemer Parish

SUMIMeEer &xsoo

CEL N Sl

PIOpTEIN 2&15_ ™ |
19082314330 Chr:st the Redeemer Parish, Manville

ENROLL TOD!

'h-.n- Mo ROk S --.--I-..I':H S e W 1 .‘EL -*-. Sum mer
e - R 2 i Frogram 2015
RS R P - — at CTK School —

s 3 ki ENROLL TODAY: 9082311330

Facebook Fanpage

Christ the Redeemer Parish

G Summer
Program 2015

99 North 13" Ave,, Manville, NJ 08835

Summer

Program
2m5g_

CTR Parish ) Christ the Redeemer Parish, Manville

g:.ggp;;f e 129 s SSUmmer
2015 ——  PCIEEY) €2 Program 2015
at CTK School e S ————————— atCIK'School—

Joeekstune-siweskotmst ENROLL TODAY: 908-231-1330

ks I h.-

ENROLL TODAY: 908-231-1330

more info at: www.CTRmanville.com Sum mer ‘ ) )
Magazine Ad Pru ram Vinyl Banner 46"x138

Set of graphic elements for Summer program
for Christ the Redeemer School

Stickers



GNIAZDA 946
SOKOLOW
POLSKICH

Pribskie] Sekaoty Doksembcalyos)
im, Gninzda 046 Sokobiv Folskich

Banquet
Sobota, 25 Kwietnia, 2015
Godz. 19:00

Fodnnkn Saolkolio
160 Faloon Kok, Hilllsisorough, N0 (S5

5 Dopwr Dirvreart » Coash Bar « Mutic By DU

$50

ADAM; T3, 3305104
S R RO T T 06
TR
PR T EARSE Grndil com

invitation
posters
tickets
book

POLISH SUPPLEMENTARY SCHOOL

Polish Supplementary School of Polish Falcon Nest 946 has
been in existence since 1985. The school began at the
inifiofive of the Nest 946 officers, with 12 children taught in a
one classroom in o small bungalow at the Polish Falcon
Camp Polanka in Hilsborough. It i registered with the Polish
supplementary School Council of America who sefs the
curiculum and provides guidance and educational support.

Over the years the number of students and feachers has
been increasing steadily. Today the school numbers 170
students in 13 classes including a kindergarten class and a
high school classes. The classes are held a the Christ the King
School of the Christ the Redeemer Parish in Manille. Al
teachers are highly quaified with many years of teaching
experience. Nest 946 sfl provides assistance when needed,
and continues to be the school's sponsor and namesake.

POLSKA SZKOtA DOKSZTALCAJACA

Polska Szkofa Doksziatacaiqca im. Griozda 946 Sokotow
Polskich istnieje od 1985 roku. Powstata ona 2 iniciatywy
oficerow Griazda 946, W pierwszym roku dwanascie dzieci
uczylo sie w jednej kiasie w matym bydynku na Polance
Sokotéw w Hillsborough. Szkota zostata zarejestrowana w
Centrali Polskich Szkét Doksztatcajacych w Ameryce, kiéra
ustala program nauki | zapewnia pomoc w rozwiczywaniu
probleméw merytorycznych i dydaktycznych,

Przez lata flos¢ uczniéw i nauczycieli zwiekszata sie. Dzisioj
szkota liczy 170 uczniéw, ktorzy uczq sie w 13 Kiasach, od Kiasy
przedszkolne] do liceum. Lekcje odbywaiq sig w szkole Christ
the King, nalezqce] do porafi  Christ the Redeemer w
Manvile. Wszyscy nauczyciele posiadoja wyksztatcenie
pedagogiczne i lata praklyki w zawodze. Gniazdo 946
Sokotéw Polskich kontynuuje opieke nad szkotq, ktéra
dumnie nosi imie tego Griozdo.

NEST 946 SOMERVILLE, NJ
SH

THE STRONG, FRIENDLY. FAMILY FRATERNAL

30th Anniversary
of

Polish Supplementary School
Polish Falcon Nest 946

30 lat

Polskiej Szkoty
DokKsztalcajacej

Gn. 946
Sokotéw Polskich

Polish Supplementary School
of Polish Falcon Nest 946

Cordially invites you fo attend a special
banquet celebrating the school's

30th Anniversary

Saturday, April 25, 2015

:00 pm

Polish Falcon Camp Polanka
140 Falcon Rd.
Hillsborough, NJ 08844

Buffet Style Dinner

Music by DJ
Ticket Price $50

Please reserve your fickets by April Tst

Check payable fo:
Polish Falcon Nest / Parents Association
Mail fo: PFA School
©f0338'S. Washington Ave
Piscataway, NJ 08854

Polska Szkota Doksziatcaigca
im. Gniczda 946 Sokotéw Polskich

Ma zaszczyt zaprosié na uroczysty
bankiet z okazji jubileuszu

30 lecia

Sobota 25 kwietnia 2015
godz. 19:00

Polanka Sokotow w Hillsborough
140 Falcon Rd.
Hillsborough, NJ 08844

Gorqcy Bufet
Pratny Bar
Oprawa Muzyczna DJ
Cena Biletu $50

Prosimy o rezerwacie biletéw do 1 kwietnia

Czek prosimy wystawié na:
Polish Falcon Nest / Parents Association
Adres: PFA School
/03385 Washington Ave
Piscataway, NJ 08854

30th Anniversary of Polish Supplementary School

30th Anniversary

Sit Down Dinner » Cash Bar * Music by DJ

Anni 'y Book
request form

Please help us fo celebrate our 30th anniversary
by placing a congratulatory ad. Thisis a great

opportunity o support the school.

Toreserve your ad space, fill out information on
the form, attach your personal message and

submit it no later than January 30, 2015.

Ksiazka Pamiatkowa

2 okazji 30-tej rocznicy zatozenia naszej szkoty
zostanie wydana ksigzka pamigtkowa.

Serdecznie prosimy o dokonanie wpisu.

Wszelkie donacie wspieraiq dziatalnosé
naszej szkoly.
Prosimy o dostarczenie formularza z fresciq

wpisu do dnia 30 stycznia 2015

$50

Banquet

Saturday, April 25, 2015
0 pm

Polish Falcon Camp Polanka
140 Falcon Rd.
Hillshorough, NJ 08844
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Promo products
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CHRIST THE REDEEMER PARISH
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Christ the Redeemer Parish website
admin page

video reflections

photo gallery

monthly newsletter

= = E

CHRIST THE RETEEMEE, P/




CHRIST THE REDEEMER PARISH, MANVILLE

Summer Eestival

TRADITIONAL HOMEMADE AMERICAN & POLISH FOOD
GIANT CASH RAFFLE ¢ RIDES & MUSIC ¢ DAILY 50/50 * GAMES

o 8 ﬂllm@n O4

Mlﬁ ::Mln .- AL o

ANNUAL SACRED HE.ART
Summer Festival

TRADITIONAL HOMEMADE AMERICAN & POLISH FOOD
GIANT CASH RAFFLE ¢ RIDES & MUSIC ¢ DAILY 50/50 * GAMES

more info:
CTRmanville.com
908 725.0072

BEIy ..l"%u“m

CHRIST THE REDEEMER PARISH, MANVILLE

more info:
CTRmanville.com
908 725.0072

TUE. - SAT.

JULY 28 - AUG. 1

Christ the Redeemer Parish
events promotion graphic elaments

WINNERS
Plenty of Chances

TO WIN!

CHRIST THE REDEEMER PARISH
SACRED HEART

CHRIST THE REDEEMER PARISH
SACRED HEART

SUMMER FESTIVAL
2014

SUMMER FESTIVAL
2014

This coupon good
For 1 item at the
outdoor kitchen

Good for one
POLISH PLATTER

Summer Festival Volunteers 3
ONLY Valid for
2014 Festival ONLY
Not valid for
Potato Pancakes or
Polish Platter $8.00

HRIST THE REDEEMER PARISH

20

SACRED HEART
SUMMER FESTIVAL

Good for 1 item
at the
outdoor kitchen

Good for one
POLISH PLATTER

Summer Festival )
Volunteers ONLY Valid for
2015 Festival ONLY
Not valid for
Potato Pancakes or

Polish Platter $8.00



PROCEEDS WILL BENEAT CHRIST THE KING SCHOOL

AORktoberfest

' ﬁegtemhtt 19:20
i] ms m-IIJ'-I =

W

’ l \ PROCEEDS WILL BENEFIT CHRIST THE KING SCHOOL
o 0 (l SO00MN AT

N oY e Okfoberfost|

w Oktoberfest PRICE LI ST% PROCEEDS WILL BENEFIT CHRIST THE KING SCHOOL

2014
o iy

Suoglhe e GERMAN PLATTER ---==----- $ 6 %@ﬁ OB
GERMAN PLATTER | = @ KIDS PI‘.ATI'ER ------ =memeans $4 > & r 5

ey fics R September 19-20
FROCEEDS WILL BESEFIT CHRIST THE EING SCBOOL © DESSERT ----=---- $ 2 various cakes SACRED HEART CHURCH GROUNDS

%ﬁtﬂflﬂtfcﬁt by e Shmoriatvacn | R o s

| . 2DAYS OF GREAT GERMAN FOOD BEER

September | q;}_zﬂg ‘."{‘_“:25':3%;;‘: \Em - =POTATOPANCAKES-

REATGENANFO0 -+ NOADPAYCAE - 53 - MSC LACTYTES « MUSIC AND ACTVITES =

PROCEEDS WILL BENEFIT CTK SCHOOL, COME AND

CHRIST THE REDEEMER PARISH
98 South 2nd Ave. Manville

—

3 Sacred Heart Church grounds v



Products for Christ the Redeemer Parish
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FALL specIAL

This fall, snjoy fallcring servicts
to fulilled your beauty needs.

Purrgdin Peel Facial _ 590

This revolutionary treatment requires no

sord

SPECIAL

Come try our new infoctons It combines pepide vitamins and
HibiSCUS BOTOX Mask a unique oxygen complex to leave

the skin more luminous,

This revolutionary treatment requires no injections. balanced and
Y a ! ot Purrpicn e Breem Suge Exbelunt Pedieurs _ 154
It combines peptide vitamins and a unique ) ey WAATRARGE FOR RS
Dok oaturising Pumpken Maricuse .. $30 BUY 4 gssean \
oxygen complex to leave the skin le ,/(,7'/

Beata: (908) 797.6264
Anita: (973) 715.8893

more luminous, balanced mm ROl L35
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and youthful.
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Legends Day Spa

g B. Flemington, NJ 08522
82,1850
sdayspa.com
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= — Andrzej Lech - On The Road Gallery _—
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iAmplifyVegas .
Win BIG i Lokt o
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with the iAmplify
Spy Catcher's poker stars promo elements
. DVD graphic design

scientifically proven
poker secrets

PHIL HELLMUTH

LDl 4
Hellmuth'c

BLACK BELT
POKER COURSE

Your final
Step “I've never been
to the final so impressed

table... by a teaching
program...”

GET PHIL'S ULTIMATE
WHITE TO BLACK BELT COURSE

FOR 5111

| P

"This video course
could literally
revolutionize liva
action poker!”
Jahn M Wakm Gumarinsds hos Byslakie!
*The Poker Counsalor®
Carlizha
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Custom design wedding leitmotivs
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Magc{ai Michat
29.09.2012r

Niechaj dzwonig
kielichy
Niechaj d2wieczg
puchary
Na zdrowie i
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Dla Mtodej Pary
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Magdai Michat
29.09.2012r

Keigga Gosci Weselnych

Magdy i Michata
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tzabela Sych dal ® Robert Pobudkowski & Leszek Godlewski
Magdalena Now Beata Pobudkowska g: Teresa Godlewska
Grzegorz Kot Andrzej Fac Panel Godlewski - Tan Balicki
Ewa Mitek Mo odensia  Z Tadwiga Balicka
Wojciech Boros Waldemar Szymafski 3 Heniek Balicki

% Anna Szymaiska @

Elzbieta Balicka

6
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Tadwiga Mama Pora Miodego
Krzysztof Tata Pana Miodego
Elibieta chrzestna Pona Miodego
J6zef Bodio
Dzindek Pana Mhodego Wiadiystaw
Katarzypa Jankowska
Tajemniczy Nieznajomy
Katarzyna Oleszczuk
Arnar Freyr Oskarsson
Heksandra Muszyhska
Elzbieta Wachulik
Roman Wachulik
Monika Muszuiska
Dariusz Muszfiski
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Adriana Kratiuk
Kanil Sumifski
Malgorzata Tilsa
Magdalena Tilsa
Jakub Sobolewski
Katarzyna Gulbierz
Przemystaw Mietlarek
Anna Kropidiowska- Mietlarek
Mirostawa Bach
Patrycja Bach
Natalia Bac
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Karol Ligmann
Aleksandra Renda
Michat Kocemba.
Ewa Wachulik
Martyna Wachulik
Maciej Nitka.
Joanna Czerwifska
Anna Prjewska
Piotr Pajewski
Mam Czoska
Malgorzata Cigzkowska

“ Pawet Larus. *‘L‘

9

Piotr Mréz
Karoliha Mréz
Pawet Slesifiski

Iwona Gawor
Tomasz Ropel
Anna Szarecka
Michat Skrucha

Magda!em Kamifiska.
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The weather outside is frightful but our party is so delighiful...
Please join us to kick off the Holiday Season. Equinox style.

=unday, December 4
6:00 - 10:00PM

Pacha
618 W. 46th Street @ 11th

Cocktails, Hors D'Oeuvres, Dance

This invitation is for Equinox staff only. Please present |D.

@
[

Equinox
christmas party invitation



INT("R-WORKS

WEB DESIGN & DEVELOPMENT STUDIO

CONTACT
KASIA BALICKI « KASIA@INTER-WORKS.COM « INTER-WORKS.COM - 908.393.2200



