
CONTACT
Kasia Balicki
INTER-WORKS WEB DESIGN & DEVELOPMENT STUDIO 
kasia@inter-works.com  •  INTER-WORKS.COM  •  908.393.2200

INTER-WORKS  is the website and graphic development studio whose sole focus and passion is de�ning and developing web-
sites and graphics that get results for our clients. We are capable of ful�lling all your development needs.

All presented projects have been design and/or serviced by inter-works. More project or information upon request. 
 
Consulting 
Web Site Creation or Redesign of an Existing Site 
Hosting Services 
Domain Registration 
E-mail Services 
Site Marketing 
E-Commerce

Graphic Design

We are here to serve you.
 

INT    R-WORKS

PORTFOLIO
http://inter-works.com/Portfolio







St. Mary of Czestochowa
Fully responsive website, adapts itself to any mobile device. 



Style Lounge
Fully responsive website, fullwidth mode, booking steps,
parallax background, SEO friendly,...



PNG Landscaping
Fully responsive website, adapts itself to any mobile device. 



Sopexa USA
microsites for annual event Bordeaux Under One Roof
invitations, HTMlL emails



Sopexa Conference on Food Education
Eating for Pleasure, Eating for Health: French and American perspectives on 
teaching children about food. 



Sopexa USA
microsites for annual event Bordeaux Under One Roof
invitations, HTMlL emails
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 BourgogneBourgogne wines   wines  

HOUSTON, TX
Tuesday
April 1st, 2014

CONTACT US
 Bourgogne Wine Board (BIVB)

12, boulevard Bretonnière 
BP 60 150

21204 BEAUNE cedex
FRANCE

Tel. +33 (0)3 80 25 04 80
www.bourgogne-wines.com

ROADSHOW
MASTER CLASS

DiscoveringDiscovering

web page, email invitaions, registartion con�rmation, 
tasting mats, tasting notes, name tags, wine producers 
and exhibitors catalog

Sopexa USA
Terroirs & Signatures de Bourgogne



Sopexa USA
microsites for annual event Bourgogne takes New York



Sopexa USA
Beourgogne takes New York
tasting catalog







Sopexa USA
microsites for Cru Bourgeois
invitations, HTML emails



Sopexa USA
annual tasting event for Rhône Valley Wines



My French Lover
logo design
website
product labels and packages



TSG CONSUMER PARTNERS building America’s trusted brands

 the recognized leader in branded consumer investing

Founded in 1987, TSG Consumer Partners is the recognized leader in the U.S. in building and investing in leading middle-market 
branded consumer companies.

The firm:
   Pioneered the use of private equity in high-growth, middle-market branded consumer companies
   Is the most experienced consumer-focused equity fund in the U.S.; has invested in over 50 brands
   Has a team of veteran consumer product and retail specialists
   Has generated consistent, top tier returns 
  Manages over $1.4 billion in institutional capital; current fund is $900 million

Our accomplishments include many industry-wide firsts. TSG Consumer Partners was:
   Among the first significant equity funds to invest solely in established consumer product companies
   The first to invest in the natural and organic foods space
   The first to invest in the functional food and beverage categories
   The first to invest in the ethnic food and the refrigerated entrée categories
   The first to acquire orphan brands in the personal care and household sectors
   One of the first private equity funds to invest in the super-premium, personal care products sector

We invest in private and publicly-traded companies. We acquire both majority and minority equity positions. We pride ourselves 
on our flexibility, creativity and discretion. Many of our investments are not announced. We provide capital for various types of 
investments including:
   Internal growth and acquisitions
   Full or partial liquidity for entrepreneurs, family members, or passive investors
   Management buyouts
   Corporate divestitures of subsidiaries, divisions and product lines

We are able to move quickly (45-60 day close) and discretely (no disruption to operations, no public announcement of transaction).

Natural/Organic

Ethnic

Functional Foods

RTD Beverages

Skin Care

Hair Care

Cosmetics

OTC Medicines

Housewares

Cleaning Products

Home & Garden

Auto

Food/Nutrition

Care

Accessories

Sports & Recreation

Apparel

Footwear

Accessories

Speciality Retail

Restaurants

Franchised Services

Branded Consumer Sector

Food & Beverage Health & Beauty Household Pet Softgoods Retail & Services

>
>
>
>
>

>
>
>
>
>
>

>
>
>
>

Target Companies

Who We Are

Contact: Jennifer Baxter
Office: 415.217.2317

600 Montgomery Street, Suite 2900, San Francisco, CA 94111
email: jbaxter@tsgconsumer.com

Contact: Jennifer Baxter
Office: 415.217.2317

600 Montgomery Street, Suite 2900, San Francisco, CA 94111
email: jbaxter@tsgconsumer.com

TSG CONSUMER PARTNERS

We have a long-term view of a company's performance. We are less concerned with quarter-to-quarter results. We want our 
partner companies to invest for growth. We encourage a long-term perspective. We motivate key managers by providing them 
with a significant stake in the business. TSG Consumer Partners' three guiding principles are focus, integrity and results.

Our Principles

TSG Consumer Partners only invests in 
branded consumer companies. We have 
assembled substantial resources to 
support branded consumer companies 
across a range of channels and product 
categories.

We regard fairness, commitment, 
follow-through and confidentiality as key 
ingredients to success. We value our 
reputation and go to work on behalf of 
our partners.

We partner with management in many 
ways to create value:

    We provide management extraordi-
nary autonomy. While the exact nature 
of the firm's involvement varies with 
each investment, all day-to-day 
operating decisions are left in the 
hands of company management.

    We offer management substantial 
analytic, strategic, financial and 
operating support to help implement 
fundamental improvements in sales, 
marketing, operations and financial 
controls.

    We don't burden companies with 
debt to the extent that operating 
decisions are dictated by interest and 
principal payments.

    We invest in our businesses for 
growth. We provide capital for internal 
growth and to fund product, brand and 
business acquisitions. 

Focus Integrity Results
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Representative Investments

CRITERIA PARAMETERS

Company Size

Operating

Profile

Equity

Investment

Flexibility

Security Types

Sales of $20-300 million

EBITDA of $3-50 million

Premium positioned products or services

History of (or opportunity for) attractive growth

Attractive gross margins

Distinctive competitive advantages in distribution channels

Talented management teams

Opportunity to enhance value by extending brand, expanding

distribution and/or improving operations

$20 million - $150 million

Control or minority

Preferred or common equity

TSG CONSUMER PARTNERS

712 Fifth Avenue
31st Floor
New York, NY 10019
212.265.4111

600 Montgomery Street
Suite 2900
San Francisco, CA 94111
415.217.2300

Alexander S. Panos
Managing Director
212-265-4114
apanos@tsgconsumer.com

Yasser U. Toor
Managing Director
212-265-4113
ytoor@tsgconsumer.com

Approximately $1.4B in institutional capital 
under management 

20 years of investing exclusively in branded 
consumer companies 

Investment team comprised of consumer  
specialists 

Invests in both minority and control 
positions 

Categories: food, beverage, apparel, health  
and beauty, auto care, footwear, pet care,  
consumer services, franchise concepts and  
restaurant categories
Size: revenues of $20-$500M; EBITDA of  
$4-$75M 

Operating pro�le: premium positioned 
products or services; history of (or potential 
for) attractive growth rates; opportunity to 
enhance value through brand extensions, 
channel expansion and/or operational 
improvements 

Equity investment: $20-$150M (with 
additional equity available from co-
investors) 

www.tsgconsumer.com 

TSG Consumer Partners
website, massmail and press releases distribution, 
newspeper ads, promo �yers, brochures, etc.





THE 2008

FRENCH WINE ROADSHOW
INNOVATIVE WINEMAKERS
The French Ministry of Agriculture and Fisheries is pleased to introduce 
France’s creative wine producers to the U.S. and Canada.

Discover new cutting-edge winemaking techniques and packaging concepts while 
tasting the wines of celebrated French producers. 

Please RSVP by April 14th, 2008
For the U.S.: Web: www.sopexaUSAevents.com   Email: eventsUSA@sopexa.com  Phone: 1-866-310-5706
For Canada: Web: www.sopexaCANADAevents.com   Phone: 604-960-1199

This event is open to trade and press only. Business card required to enter. 

MONDAY, APRIL 28TH, 2008 

SEATTLE, WA
Shilshole Bay Beach Club 
6413 Seaview Avenue N.W.

1:30PM - 6PM

VANCOUVER, CANADA

TUESDAY, APRIL 29TH, 2008
The Vancouver Club
915 West Hastings Street

1:30PM - 6PM

*Dress code in effect (no denim)

WASHINGTON, DC

THURSDAY, MAY 1ST, 2008
La Maison Française
Embassy of France
4101 Reservoir Road N.W.

1:30PM - 6PM
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Sopexa USA
80 Maiden Lane, Suite 310

New York, NY 10038
Email: eventsUSA@sopexa.com

Sopexa CANADA
2020, rue University, Suite 2400

Montreal, Quebec H3A 2A5
Email: infoCanada@sopexa.com
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Sopexa USA
80 Maiden Lane, Suite 310

New York, NY 10038
Email: eventsUSA@sopexa.com

Sopexa CANADA
2020, rue University, Suite 2400

Montreal, Quebec H3A 2A5
Email: infoCanada@sopexa.com
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FRENCH WINE ROADSHOW
INNOVATIVE WINEMAKERS

Sopexa USA
80 Maiden Lane, Suite 310

New York, NY 10038
Email: eventsUSA@sopexa.com

Sopexa CANADA
2020, rue University, Suite 2400

Montreal, Quebec H3A 2A5
Email: infoCanada@sopexa.com

Sopexa USA
postcards and wine catalog cover

Feather Flags
Event Wall Banner



Flow Wine
wine magazine ad
set of ads for Whole Foods Market



BorsaWallace
internet products promotions and advertising
monthly newsletter for Pantene
monthly newsletter for Sephora



Christ the King School webpage
admin page
custom pages for the classrooms / teachers



Christ the Redeemer ParishChrist the Redeemer Parish

ENROLL TODAY: 908-231-1330

3rd week of June - 3rd week of August

Summer Summer 

Pre-K thru 5th 8 am to 5 pm

Program 2015 Program 2015 

more info at: www.CTRmanville.com

99 North 13th Ave., Manville, NJ 0883599 North 13th Ave., Manville, NJ 08835

Christ the Redeemer Parish, ManvilleChrist the Redeemer Parish, Manville

ENROLL TODAY:  908-231 - 13303rd week of June - 3rd week of August

Summer Summer 
at CTK School at CTK School 

Pre-K thru 5th8 am to 5 pm

Program 2015 Program 2015 

Magazine Ad
Vinyl Banner 46’’x138’’

Facebook Fanpage

Stickers

Set of graphic elements for Summer program 
for Christ the Redeemer School 



30 lat
Polskiej Szkoly 
Doksztalcajacej

Gn. 946 
Sokolow Polskich

1985 - 2015

30th Anniversary

Saturday, April 25, 2015 
7:00 pm

Banquet 

Sit Down Dinner  Cash Bar  Music by DJ

Polish Falcon Camp Polanka
140 Falcon Rd.

Hillsborough, NJ 08844

$50

30th Anniversary
of 

Polish Supplementary School
Polish Falcon Nest 946
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 POLSKA SZKOŁA

THE STRONG, FRIENDLY. FAMILY FRATERNAL 
OF AMERICA

POLISH
FALCONS

NEST 946 SOMERVILLE, NJ

30 lat
Polskiej Szkoły 
Dokształcajacej

Gn. 946 
Sokołów Polskich
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30th Anniversary of Polish Supplementary School
invitation
posters
tickets
book



Feather Flags
Event Wall Banner



Promo products



Christ the Redeemer Parish website
admin page
video re�ections
photo gallery
monthly newsletter



ANNUAL SACRED HEART 

Summer Festival 
Volunteers ONLY

Not valid for 
Potato Pancakes or 

Polish Platter

Good for 1 item 
at the 

outdoor kitchen

2015
S A C R E D  H E A R T
SUMMER  FESTIVAL

CHRIST THE REDEEMER PARISH

Good for one
POLISH PLATTER

Valid for 
2015 Festival ONLY

$8.00

2015
S A C R E D  H E A R T
SUMMER  FESTIVAL

CHRIST THE REDEEMER PARISH

SACRED HEART
SUMMER FESTIVAL

2014

Good for one
POLISH PLATTER

Valid for 
2014 Festival ONLY

$8.00

CHRIST THE REDEEMER PARISH

Summer Festival Volunteers
ONLY

Not valid for 
Potato Pancakes or 

Polish Platter

This coupon good 
For 1 item at the 
outdoor kitchen

SACRED HEART
SUMMER FESTIVAL

2014

CHRIST THE REDEEMER PARISH

DRAWING

PARTY

JAN 3RD

CHRIST THE KING SCHOOL 

99 Nor th 13th Ave.  Manvi l le

Plenty of Chances
 TO WIN!

100 
WINNERS

Christ the Redeemer Parish
events promotion graphic elaments
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AT CHRIST THE REDEEMER PARISH

September 19-20

Oktoberfest

CHRIST THE REDEEMER PARISH
98 South 2nd Ave. Manville

Friday - Saturday

PROCEEDS WILL BENEFIT CHRIST THE KING SCHOOL

SACRED HEART CHURCH GROUNDS

2 DAYS OF GREAT GERMAN FOOD  BEER   
POTATO PANCAKES

MUSIC AND ACTIVITIES

M
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AT CHRIST THE REDEEMER PARISH

M A N V I L L E  2 0 1 3    
 

Oktoberfest
PROCEEDS WILL BENEFIT CHRIST THE KING SCHOOL

PRICE LIST
GERMAN PLATTER
KIDS PLATTER
POPCORN
SODA/WATER
POTATO PANCAKE
DESSERT
BEER

----------$ 6
---------------$ 4

------------------$ 1
--------------$ 1

--- $ 1 each

---------$ 2 various cakes

---------$ 4 each for 16 oz cup
(Tickets Sold Separately)
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AT CHRIST THE REDEEMER PARISH



Products for Christ the Redeemer Parish



Legends
DaySpa

Freshen Up 
for Spring!

Book today!
Beata: (908) 797.6264
Anita: (973) 715.8893

Come try our new 
Hibiscus BOTOX Mask 

#Legends Day Spa

legendsdayspa.com

This revolutionary treatment requires no injections. 

It combines peptide vitamins and a unique 

oxygen complex to leave the skin 

more luminous, balanced 

and youthful. 

Legends
DaySpaFreshen Up 

for Spring!

Come try our new 
Hibiscus BOTOX Mask 

Book today!
Beata: (908) 797.6264
Anita: (973) 715.8893

#Legends Day Spa

Legends Day Spa
70 Church Street, Building B, Flemington, NJ 08822

(908) 782.1850
www.legendsdayspa.com

This revolutionary treatment requires no 

injections. It combines peptide vitamins and 

a unique oxygen complex to leave 

the skin more luminous, 

balanced and 

youthful.

Legends
DaySpaFreshen Up 

for Spring!

Come try our new 
Hibiscus BOTOX Mask 

Book today!
Beata: (908) 797.6264
Anita: (973) 715.8893

#Legends Day Spa

Legends Day Spa
70 Church Street, Building B, Flemington, NJ 08822

(908) 782.1850
www.legendsdayspa.com

This revolutionary treatment requires no 

injections. It combines peptide vitamins and 

a unique oxygen complex to leave 

the skin more luminous, 

balanced and 

youthful.

Legends
DaySpaFreshen Up 

for Spring!

Come try our new 
Hibiscus BOTOX Mask 

Book today!
Beata: (908) 797.6264
Anita: (973) 715.8893

#Legends Day Spa

Legends Day Spa
70 Church Street, Building B, Flemington, NJ 08822

(908) 782.1850
www.legendsdayspa.com

This revolutionary treatment requires no 

injections. It combines peptide vitamins and 

a unique oxygen complex to leave 

the skin more luminous, 

balanced and 

youthful.
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Legends Day Spa
promo add
�ayers
posters
gift certi�cates

Legends
DaySpa

Name _______________________________________

Amount or Service ___________________________

Date __________  Authorized By _______________

Not redeemable for cash. Expires one year from date of 
purchase where allowable by law. Prices for services subject to 
change without notice. All sales are final and not-refundable and 
are exclusive to Day Spa services only. No exceptions.

Legends Day Spa
70 Church Street, Building B, Flemington, New Jersey 08822

(908) 782.1850    www.legendsdayspa.com

#Legends Day Spa

Gift Certi�cate

Legends
DaySpa



Joan Rivers, Bonsto, DeVries, Mixed Bag Radio



Seven Wishes / Siedem Zyczen
Andrzej Lech - On The Road Gallery
Karen Salmansohn - “BALLSY”- part of a book promo
Better Waters



iAmplify
websites





iAmplify
poker stars promo elements
DVD graphic design
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Custom design wedding  leitmotivs



Equinox
christmas party invitation



CONTACT
KASIA BALICKI  •  KASIA@INTER-WORKS.COM  •  INTER-WORKS.COM  •  908.393.2200

WEB DESIGN & DEVELOPMENT STUDIO

INT    R-WORKS


