INTER-WORKS is the website and graphic development studio whose sole focus and passion is defining and developing web-
sites and graphics that get results for our clients. We are capable of fulfilling all your development needs.

All presented projects have been design and/or serviced by inter-works. More project or information upon request.

Consulting

Web Site Creation or Redesign of an Existing Site
Hosting Services

Domain Registration

E-mail Services

Site Marketing
E-Commerce '

I
Graphic Design

We are here to serve you.

CONTACT

Kasia Balicki

INTER-WORKS WEB DESIGN & DEVELOPMENT STUDIO
kasia@inter-works.com « INTER-WORKS.COM - 908.393.2200

PORTFOLIO
http://inter-works.com/Portfolio
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E-commerce website.
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Christ the Redeemer Parish

Fully responsive website, fullwidth mode,
SEO friendly, admin page, video upload,
photo gallery, monthly newsletter,...
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ST. MARY OF CZESTOCHOWA

O

‘ stmarys-boundbrook.com/H

@ ST. MARY OF CZESTOCHOWA HOME  MASS

ABOUT US

ABOUT OUR PARISH

Our parish welcomes new members to our faith community. Catholic persons new to our
area must complete a regisiration form and be interviewed by the pastor. Please call or
stop by the Parish office to complete a registration form. We should also be notified if
your address has changed or if you are leaving the parish

We, the peaple of St. Mary of Czestochowa, are called to be a community of faithful
parishioners who share in the saving mission of Jesus Christ. Within the mystical body of
the holy Roman Catholic Church, our individual and collective mission is to worship God
study the Scripture, celebrate the sacraments, and proclaim the Good News of the

Gospel. As Disciples of Christ, we reach out in love to serve one another in our local
church,

SACRAMENTS

BAPTISM

Every third Sunday of the month at 12:00. Parents are expected to attend Pre-
Baptismal Classes. Arangements to be made at the Parish Office. Only practicing
Catholics may act as Godparents

MARRIAGE

FIRST PENANCE. FIRST EUCHARIST, CONFIRMATION

PASTORAL CARE OF THE SICK

ABOUT HISTORY CONTACT

PARISH DOCUMENTS

PARISH REGISTRATION FORM
FACILITY REQUEST FORM
BULLETIN NOTICE FORM

EUCHARISTIC MINISTERSCHEDULE

GALLERY

|

BULLETIN

f

Roman Catholic Church

expected to attend Pre-Baptismal Classes.

practicing Catholics may act as Godparents.

MARRIAGE

FIRST PENANCE, FIRST EUCHARIST,
CONFIRMATION

PASTORAL CARE OF THE SICK

Every third Sunday of the month at 12:00. Parents are

Arrangements to be made at the Parish Office. Only

PARISH BULLETIN

eventinformation

more.

OUR PARISH

St. Mary of Czestochowa
Fully responsive website, adapts itself to any mobile device.

.PARISH DOCUMENTS

PHOTO GALLERY

MORE DETAIL

EASTER 2016

Please check our photo gallery with new pictures.

THE MASS BOOK FOR 2017
The Mass Book for 2017 will open next Wednesday, April 6. Please note that

you are allowed 1 weekend Mass and 4 weekday Masses. Please respect
this form so we can accommodate all requests during the year. Thank you

eternal life.”

‘The most recent church bulletins containing news and

ST. MARY OF CZESTOCHOWA

201 Vosseller Ave.
Bound Brook, NJ 08305
(732) 3660358
CONTACT

CONTACT US

MORE DETAIL

MORE DETAIL

x ]

St. Mary of Czestochowa Church
Established 191+
201 Vosetler Avemae “Sound.

e gave his one and only Son so that whoever believes in Him pa

be lost, but have




<« © | swkloungaraivcom *| =% a -

Home  About  Menu  Bridal  Contact  Book Online
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Home About Menu Bridal Contact Book Online

OUR SERVICES

Creating beauty is our passion

Bridal

BEAUTY

JOOK ONLINE

24/7

thing is for sure... everyone

at it Is lie to experience Style Lounge.

OUR SERVICES

httpy//styleloungehair.com/ ( TR .
QU Do

PRODUCTS WE ARE USING
I

gé éngljﬁ:h] k KEVIN.MURPHY

LA 4 S Uy
PROFESSIONALS

Cod%
Style Lounge S
Fully responsive website, fullwidth mode, booking steps,
parallax background, SEO friendly,...
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HOME ABOUT SEMNCES GALLERY COMTACT

FERTILIZATION
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PNG LANDCAPING ———

PNGLANDSCAPING

PNG LANDCAPING

ETHE LE

OUR SERVICES

LANDSCARING

LA MAINTENENCE

OUR SERVICES

Honest and Dependable

PNG Landscaping

COMMERCIAL/INDUSTRIAL DESIGN AND BUILD
Mai

e are readyto satisfy
)ur project requirements

R
R s
o b

BUILDING INSPECTION & NEW
INNOVATION TESTING

TECHNOLOGIES

Striving-to-excellence

IN service we provide

Why Choose Us?
Very Competitive Rates Satisfaction Guarantee

Safety & Reliability Superior Quality

Fully responsive website, adapts itself to any mobile device.
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Eating for
Pleasure,

Eating for

Health:

French and American
perspectives on
teaching children
about food

Nov 26th 2012

at the International
Culinary Center
SoHo, 462 Broadway, 2nd Floor
(between Broome St & Grand St)

Conference  Cocktail Party
230-550pm  6:00-8:00pm

The rate of childhood ebesity in the U.S. and France is on the

rise, as is the prevalence of diet-related chronic disease. In both

countries, the government and private sector have stepped in,
making strides towards solving these crucial problems. The
conference will examine each country’s relationship with eating
in order to establish the key differences between American and
French food culture. The conference’s focus will then shift to
initiatives undertaken by the U_S. and France, equipping both
countries with new means of educating young people on how to

eat well, especially at school

This Conference is Free. Space is Limited.

REGISTER TODAY

Live streaming coverage available for those who cannot attend.

FOUNDER AS THE
FRENCH CULINARY INSTITUTE

Gomle Goggle gm o ieunen

SPEAKERS (as of Nov 1)

Claude Fischler

an the p: l g
biological determinants of human
food chaice

Karen Le Billon
Profsssor, Director, and

Janet Poppendieck
Professor Emerita of Sociology
at Hunter College, City
University of New York and
author of *Free For All: Fixing
School Food in America™

Nancy Easton
Executive Director and

fitness as a way of ife for kids in
New York Gity's public schools.

To RSVP please contact:
Raphaelle Rico | SOPEXA USA | 212 386 7426

Sopexa Conference on Food Education
Eating for Pleasure, Eating for Health: French and American perspectives on
teaching children about food.

Eating for
Pleasure,

Eating for

Health:

French and American
perspectives on
teaching children
about food

Nov 26th 2012

at the International
Culinary Center
SoHo, 462 Broadway, 2nd Floor
(between Broome St & Grand St)

Conference  Cocktail Party
2:30.5:50pm  6:00-8:00pm

£

et v 26tha0i2

Health: :
v |t the Intemational

uﬁ“m” | Culnary Center

Nov 26th 2012

at the International
Culinary Center
Health: ,
French and American | S, 62
ives on

teaching children | conference ~ Cocka party
e FSbom 600800pm.
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2014

TRADE/PRESS

¥ RSVP TOdAY RSVP TODAY §

CONSUMER
BUY TICKETS §

JSUn

’ BUVVTICVKETS

NYC

BORDEAUX @(nder ONE ROOF

14 ®

The Bordeaux Wine Council (CIVB) would like to cordially invite you on
Thursday, November 13, 2014, to attend the 4th Annual *Bordeaux

Under One Roof* event open to consumers. Join us at Industria Jennifer Kramer, Ev

Sopexa USA,

ts Manager
62-4269
Superstudios from 7-10pm where you will have the opportunity to taste

u 1
‘more than 200 wines, all under one roof! e

Proceeds of alltickets sales wil benefit Charity Partner
? PURCHASE TICKETS

=

j @sorceavawi

Must Bo 21 Years or Older

BO

LA o

mber 18", 2014

BORDEAUX @{ynder ONE ROOF

11al
12pm
Hol

12pm B
4pm T

62
folly

Salutation* M V]
First Name*
Last Name®
Company*

Job Tite
Website

Email Address™

Confim Email Address*

i

ez

City*

Category*
[Jon Premise
Cloff Premise
Climporter

[ pistributor
[JEducation

“Bordeaux Under One Roof” Goes Bicoastal!

Taking place in both New York & Los Angeles, The Bordeaux Wine
Council (CIVB) is pleased to announce...

BORDEAUX @{(y.der ONE ROOF

After three exciting years entertaining great palates in New York,

the 4th edition of “Bordeaux Under One Roof” is poised for

continued success in 2014.

signature event heads west to Los Angeles to offer the same

excitement, all in celebration of the 50th Anniversary of the “Sister
Cities International” program

Then, for the very first time, this

Come taste an amazing selection of Bordeaux wines, presented by
great American wine importers.

9 PURCHASE YOUR TICKET TODAY

For Event

Allproceeds

Tickets Must be Purchased in Advance; No Tickets Sold at the Door

Sopexa USA

(B weomocavkcon

aalil -\

Sopexa USA
microsites for annual event Bordeaux Under One Roof
invitations, HTMIL emails

Exhibiting Importers

Jennifer Kramer, Events Manager
Sopexa USA, 646-4

Marion Thery, Account Director
Creative Feed, 646-774-0697

calendar

google map.

INFORMATION

Importer and would fike to exhibit
se your Bordeaux Wines:

youze
& i Florian Zuani | 212-477-9800 ext 120
e g Sopeea Ush

PRESS & TRADE RSVP

Salutation”

4 WORLD TRADE CENTER
First Name* ] Ao
Last Name ] NOVEMBER 21, 2013
compny — T

Email Address™

Confirm Email Address™ CONTACT INFORMATION

If you are an Importer and would like to exhibit and

showcase your Bordeaux Wines
GomlEnane; ] Florian Zuani | 212-477-9800

For Event Information

Jennifer Kramer | 212-386-7438
City*  — Events Manager, Sopexa USA
State” [Make Selection _ v| zip* | FB e e
Category” MUST BE 21 YEARS OR OLDER Sona Rai | 212-966-3025

TRADE & PRESS ONLY Direcior of Media Relations, Creative Feed

OTrade
OPress

How did you hear about this event?

Vel
BORDEAUX
7C

© Gopyright 2013 Sopexa USA, All Rights Reserved.

Crested by int jr-works.
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CONTACT US Bourgogne wines

‘((:? > Discovering
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In Bourgogne,
R taking the time 1o do thigs right 5
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WASHINGTON.DG.
GHICAGO are pleased t present I Prase of

> Time and the Wines of Bourgogre.

EventInformation

Brooko Gersten, Ecucaton & Evors anager
avsa
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= Terroirs & Signatures de

BOURGOGNE

Please click here if you canno read this email
Please click here if you canno read this email

BOURGOGNE

- 4 We hope you enjoyed your experience with us, as
¥ Y you leamed about Bourgogne and the importance
of the time it takes to produce its unique and
Share I fascinating wines!

Terroirs & Signatures OPINION Speaking of time, your feedback is very important
. T to us and we would appreciate you taking a
BOU RGOGN E i moment to complete our brief Event Survey. By
Uit o V":’Uf‘fof'jjg;n T filling it out, you allow us to better assess your

needs for future events,

signature tasting event:
R

I am delighted to extend a cordial and personal invi
t0 attend one of these prestigious wine tasting events.

It will be a unique opportunity to share a special moment
together, and for you to experience some of the finest
wines from Bourgogne.

Looking forward to seeing you there!

JOIN US

for wine tasting
from 1pm o 5pm

April 1, 2014 inforn

HOUSTON, TX inc
The Parador cLi
m Albert BICHOT
rd Jocques Copeau
Jocale ot April 3, 2014

+33(0)380 24 37 37
Jcrollond@albertichot-us.com S

BOURGOGNES BOURGOGNES

Breay nerprotessomel ds s de Buroone
12euievar Bcomnre 55 60150+ 21204 S Cedex “Ths i a sofctaton.
Gonicom. wsins borgogne Sopexa USA - 250 Hudson St - Sute 703 - New York, NY 10013
Please send us an email at unsubscribe.usa@sopexa.com shouid you wish (o Unsubscribe.
‘This is a solicitation. pop !
Sopexa USA - 250 Hudson St - Sute 703 - New York, NY 10013 Bireay nerprotessiomel ds s de Buroone

Please send us an email at unsubscribe.usa@sopexa.com should you wish o unsubscribe. 12 Boulevard St - BP 015021204 Baune Cedex
@b com g ou0gne

Sopexa USA
Terroirs & Signatures de Bourgogne

web page, email invitaions, registartion confirmation,
tasting mats, tasting notes, name tags, wine producers
and exhibitors catalog
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BOURGOGNE
TAKES NEW YORK

ing, the Bourgogne Wine Board (BIVB)
sive journey of the

senses, ie moments. of
you

Bur
eco gund, T

Lt me. For g¢

BOURGOGNE TAKES
NEW YORK

BOURGOGNE
TAKES NEW YORK

The BIVB (Bourgogne Wine Board) immersed 20 New York
media in the world of Bourgogne, by taking them on a simulated
tour of the five most prominent wine regions along the famous
Bourgogne wine road. Split into five small groups, journalists
lent their day to participate in this exciting trip to five

wil taste, learn, play and win Bourgogne
wines. From North to South, from Uptown to
Downtown yards of
Bourge

restaurants of diverse cuisines across Manhattan, each

representing a particular area of Bourgogne. At each stop, the
aroups were briefed about the designated region and tasted
three wines from that area, Each stop lasted 30 minutes and

ledge about Bourgogne wines and that you'll

IOUR fondest memory of the day was the magnificent during the mini-aue-
jienmasteriully conducted by Jeanne-Marie de Champ auctioneer. Your
sense of sharing and solidarity w: and would have
made Nicolas Rolin, founder of the os de Beaune, very proud. Truly, everybody was
awinner.

included a lively buzzer-driven quiz about the particular region.
Points - in the form of Bourgognes-branded "coins” - were
collected by each participant whe answered correctly. These
Ppoints were then put to good use at the 6th and final stop - for

> RSVP HERE

bidding at the re-created” mini-Hospices de Beaune, a
‘We look forward to welcoming you or ) t dventure of disco-
wvering the route of Bourgogne from

world-renowned auction that takes place annually on the third
Sunday of November in Bourgogne.

Trade & Press Only

Please take a few moments to kindly comy

| The restaurants chosen for the tour represented a wide range of
appreciated as it will allow s to better

For Event Information:
Events Manager  Sent
Jennifer Kramer  remarkable f:

international cuisi
well Bourgegne wi
York's diverse food landscape:

< and did an excellent job of illustrating how

If you have any other comments or o jon' te ntact us at pair with the myriad cuisines in New

After th odyssey “Bourgogn-hattan”, you wil
f the renowned “Hospices

Sushi shop,
a French chain located in
midtown

For Press Inquiries:

e Cvisia 5o R c—

Cécile Mathiaud - Press Contact

Bureau Interprofessionnel des Vins de Bourgogne /
Wine Board (BIVB)

T +33 (0)380 2595 76 M. +33 (0)6 08 56

The AOGCs of
mic as the many

a restaurant which
specializes in Italian &
‘Mediterranean cuisine

Please send us an email at unsubseribe. usa@sopexa.com shouid you wish to unsubscribe

Aleohol abuse endangers your heaith, drink only in moderation

Sopexa USA
microsites for annual event Bourgogne takes New York

Junoon, a restaurant known
For its modern Indian flavors




Sopexa USA
Beourgogne takes New York
tasting catalog
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PRESS RELEASE

BNIC SPONSORS TALES OF THE COCKTAIL 2013

For the fifth year participating, Cognac National Board announces events July 17 & 19

New York, NY ~ The Cognac National Board (BNIC) announces s sponsorship at this year's highly anticipated Tales of the
Cockiall New Orleans (July 17-21). "We chose to sponsor TOTC with specialized tasting room events focusing on the
American cocktail tradition and necessary ive for spirits Agnés Aubin, Marketing Director of BNIC,
“Cognac s integral in the American cockal tradition”

Infts fifth year BNIC will share an invaluable exp with TOTC

and its versatility in the cocktail glass

Cognac's history

COGNAC: AN AMERICAN COCKTAIL TRADITION
'WEDNESDAY, JULY 17TH 12:30-2:30 PM, VIEUX CARRE ROOM, HOTEL MONTELEONE

Coclail expert David Wondrich and the BNIC invite you o take a trip back in time. Come rediscover the taste that inspired
such American classics s the Mint Julep and the Brandy Crusta. You'll see why David describes Cognac as “the original
premium spirt for making cocktails® and why Cognac, used in both classic and innovative new cocktails, is gaining popularity
in the bartender's arsenal. Join the adventure with an hour’s worth of Cognac and Cognac cocktail tastings paired with food

. MASIRCLASS
Le Cognac

——

Join us for a one of a kind Gognac seminar and
discover what this unique spirit has to offer
through a vertical tasting of VS, VSOP and XO.
During this two-hour master class, our Cognac
Educator will take you through an experiential
tasting aimed at highlighting the aroma profile of
the different Cognac showcased.

RSVP HERE

3

P

R

P

CHICAGO
JUNE 117, 2014
6-8PM

b o

ARG o
TENZING

P

165 N Morgan St,
Chicago, IL 60607

Svaazvs

In its fifth year participating, The Cognac National Board (BNIC) invites you to
aninvaluable experience at this year's highly anticipated Tales of the Cockiall
festivities. Discover Cognac's history and its incredible versafility in cocktails.
An event not to be missed!

Media Room [T0TC Media/Presenter badge required)
COGNAC: AN AMERICAN COCKTAIL TRADITION

Wednesday, July 17th
Reserve Your Seat

12:30-2:30 PM
Vieux Carre Room, Hotel Monteleone
Cocktail experts David Wondrich and Rocky Yeh take you back in time to rediscover the

Plus, there might even be a few goodies for you to take home!

BACK TO THE CLASSICS; REVISITING COGNAC (
FRIDAY, JULY 19TH 12:30-2:30 PM, EVANGELINE

The BNIC invites you to attend its very own Cognac |
This exhibition will revisit the timeline of the: Americar
central part of many American classics. To illusirate t
10 you by Marcos Tello, Chris Hannah, and Jonathan
of different Cognacs and go home with some pretty <

For more information about Cognac activities in the L

Experienc

About BNIC:
Founded in 1946, the Cognac National Board (BNIC
region. The Tales of the Cocktail Cognac events are
EU and France

BNIC (Bureau National Interprofessionnel du Cognac
23, Allées du Champs de Mars B.P.18 16101 Co
Tél. 33 (0)5453560 00 Fax 33 (0)5 45 82 86 54, w

Contact: Marie Christina Batich
Tel: 212.386.7416 | marie-chnstina batich@sopexa.c
Sopexa USA: www:sopexa-usa.com

BNIC SPONSORS TALES OF THE COCKTAIL 2013
For the fifth year participating, Cognac National Board announces events July 17 & 19

New York, NY —The Cognac National Beard (BNIC) announces its sponsorship at this
year's highly anticipated Tales of the Cocktail New Orleans (July 17-21). “We chose to
‘sponsor TOTC with specialized tasting room events focusing on the American cocktail
tradition and necessary retrospective for spiits enthusiasts” says Agnés Aubin,
Marketing Director of BNIC, *Cognac is infegral in the American cockfail tradition”

In its fifth year participating, BNIC will share an invaluable experience with TOTC
participants, highiighting Cognac’s history and ts versatiity in the cocktail glass.

COGNAC: AN AMERICAN COCKTAIL TRADITION
WEDNESDAY, JULY 17TH 12:30-2.30 PM, VIEUX CARRE ROOM, HOTEL
MONTELEONE

Cocktail expert David Wondrich and the BNIC invite you 1o take a rip back in time
Come rediscover the taste that inspired such American classics as the Mint Julep and
the Brandy Crusta. You'll see why David describes Cognac as “the: original premium
spirit for making cocktails” and why Cognac, used in both classic and innovative new
cocktails, is gaining popularity in the bartender's arsenal. Join the adventure with an
hour's worth of Cognac and Cognac cockail tastings paired with food. Plus, there
might even be: a few goodies for you o take home!

BACK TO THE CLASSICS; REVISITING COGNAC COCKTAILS
FRIDAY, JULY 19TH 12:30-2:30 PM, EVANGELINE A & B, ROYAL SONESTA

The BNIC invites you to aftend its very own Cognac gallery and explore the History of
Cocktails from the 19th century onward. This exhibition will revisit the timeline of the
American cocktail, revealing Cognac's rise in popularity and how it became a cenfral
part of many American classics. To illustrate this ip through fime, you'll get to taste
some refreshing cocktails brought to you by Marcos Tello, Chris Hannah, and
Jonathan Pogash. And as if that weren't enough, you'll so get to taste a variety of
different Cognacs and go home with some pretty sweet swag!

Experience
Cognac

About BNIC:

Founded in 1946, the Cognac National Board (BNIC) is an association representing French growers and producers from the Cognac
region. The Tales of the Cocklail Cognac events are sponsored by the Bureau National Interprofessionnel du Gognac (BNIC), the Y

EU and France.

BNIC (Bureau National Interprofessionnel du Cognac)
23, Allées du Champs de Mars B.P. 18 16101 Cognac Cedex, France
TéL.33(0)5453560 00 Fax 33 (0)5 45 B2 86 54, www.cognac fr

Contact: Marie Christina Batich
Tel: 212.386.7416 | marie-christina batich@sopexa.com
‘Sopexa USA: www.sopexa-usa.com

taste of Cognac, using “the original premium spirit” in both classic and innovative ways.
Relax, leamn and taste their fresh Cognac cocktails, while enjoying some delicious food
pairings!

PRESS RELEASE

e SpEEg03 s JuBe B <+ SR 48 S0UBS) 31 -

——

David Wondrich

Rocky Yeh

e

Tasting Room (TOTC wristsand required)

BACK TO THE CLASSICS;
REVISITING COGNAC COCKTAILS
Friday, July 19th

12:30-2:30 PM

Evangeline A & B, Royal Sonesta

PRESS RELEASE

Revisit the timeline of the American cocktail, with an emphasis on the development of
cognac from the 19th Century onwards.

BNIC SPONSORS TALES OF THE COCKTAIL 2013

For the fifth year participating, Cognac Nafional Board announces events July 17 & 19 Marcos Tello, Chris Hannah and Jonathan Pogash will ilustrate this trip through time

concocting refreshing cocktails along the way! Taste a variety of Cognacs, while expe-
New York, NY — The Gognac National Board (BNIG) announces its sponsorship at this fiencing this unique retrospectivel
‘year's highly anticipated Tales of the Cockizil New Orleans (July 17-21). *We chose to

‘sponsor TOTC with specialized tasting room events focusing on the American cocktail
tradition and necessary retrospective for spirits enthusiasts” says Agnés Aubin,
Marketing Direcior of BNIC, “Cognac is integral in the American cockiail tradition”.

In its fifth year participating, BNIC will share an invaluable experience with TOTC
participants, highlighting Cognac’s history and its versatiity in the cocktail glass

COGNAC: AN AMERICAN COCKTAIL TRADITION
WEDNESDAY, JULY 17TH 12:30-230 PM, VIEUX CARRE ROOM, HOTEL
MONTELEONE

Cocktail expert David Wondrich and the BNIC invite you to take a rip back in time.
“ Come rediscover the taste that inspired such American classics as the Mint Julep and

the Brandy Crusta. You'll see why David describes Cognac as “the original premium
‘spint for making cocktails” and why Cognac, used in both classic and innovative new
cocktails, is gaining popularity in the bartender's arsenal. Join the adventure with an
hour's werth of Cognac and Cognac cocktail tastings paired with food. Plus, there
might even be a few goodies for you to take homel

For more information about Cognac activities in the U.S. visit Experience Cognac

About BNIC:
Founded in 1946, the Cognac National Board (BNIC) is an association representing
French growers and producers from the Cognac region. The Tales of the Cocktail
Cognac events are sponsored by the Bureau National Interprofessionnel du Cognac
(BNIC), the EU and France

BACK TO THE CLASSICS; REVISITING COGNAC COCKTAILS
FRIDAY, JULY 19TH 12:30-2:30 PM, EVANGELINE A & B, ROYAL SONESTA

BNIC (Bureau National Interprofessionnel du Cognac)
23 Allées Bernard Guionnet. - BP 18 - 16101 Cognac Cedex — France

The BNIC invites you 1o attend its very own Cognac gallery and explore the History of Tél. 33 (0)5 45 35 6000 Fax 33 (0)5 45 82 86 54, cognac;

Cocktails from the 18th century onward. This exhibition willrevisit the timeline of the
American cocktail, revealing Cognac’s rise in popularity and how it became a central
part of many American classics. To illustrate this trip through fime, you'll get to taste
some reffeshing cocktails brought to you by Marcos Tello, Chris Hannah, and
Jonathan Pogash. And as if that weren't enough, you'll also get to taste a variety of
different Cognacs and go home with some pretty sweet swag!

Contact: Marie Christina Batich
Tel: 212.386.7416 | marie-christina.batich@sopexa.com
Sopexa USA: www.sopexa-usa.com

€OTNAC SuMMIT

i

— For more information about Cognac activities in the U S. visit Experience Cognac T
f = — 1940's
| COGNAC ALEXANDER

: Cognac National Board (BNIC) is an association representing French growers and producers from the Cognac
 the Cocktail Cognac events are sponsored by the Bureau National Interprofessionnel du Cognac (BNIC), the

1al Interprofessionnel du Cognac)
ard Guionnet. - BP 18 - 16101 Cognac Cedex — France
100 Fax 33 (0)5 45 82 86 54, www.cognac fr

i
225 | FranceAgriMer

Fran(eAgr"\Mer i -

tina Batich
narie-christina batich@sopexa.com
©opexa-usa.com
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BOURGEOIS

Monday

APRIL 28% 2014
11:00am — 5:00pm
Midtown Loft & Terrace

267 Fifth Avenue 11th Floor
New York, NY 10016

For Event Information:
amer 212-386-7438
Sopexa USA

Gl PARKING

Sopexa USA
microsites for Cru Bourgeois
invitations, HTML emails

Salutation®

First Name*

Last Name*

Company*

Job Title*

Website

Confirm Email Address

Phone*

Cell Phone

Street 1%

|
|
|
|
|
Email Address* |
|
|
|
|
|

Street 2

State* |Make Selection v Zip®

Cathegory* MUST BE 21 YEARS OR OLDER
TRADE & FRESS ONLY
) Trade
I Press

How did you hear about this event?

SAVE THE DATE

Crus Bourgeois du Médoc

Monday, April 28th, 2014

Crus Bourgeois du Médoc’s premiere rade tasting event in Manhattan

Previewing the 2011 Official Selection

Hosted by President Fredéric de Luze

—_~CRUZ_
BOURGEOIS

(13

BOURGEOIS

INVITATION
Crus Bourgeois du Médoc

Monday, April 28th, 2014
11:00am — 5:00pm

Crus Bourgeois du Médoc Official Selection’s
Premiere trade tasting event in New York City

at

Midtown Loft & Terrace
267 5th Avenue (11th Floor), New York, NY 10016

CLICK HERE TO RSVP

Must be 21 years or older | Trade & Press Oaly | lavitation non-tansferable

SAVE THE DATE

Crus Bourgeois du Médoc
Monday, April 28%, 2014

Crus Bourgeois du Médoc Official Selection’s
Premiere trade tasting event in New York City

(13

BOURGEOIS

Official invitation to come...

RSVP to:

Sopexa USA

G i | Tel: 212-386.7439

Must be 21 years or older | Trade & Press Only | Invitation non-transferble
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Rhéne Valley Wines

PRESENTS THE ANNUAL TASTING

RHONE ODYSSEY 2015

PAST 1| PRESENT | FUTURE
A JOURNEY TtHrROUGH TIME

AFTER TRAVELING THROUGH THE SEASONS LAST YEAR, THE RHONE VALLEY

WINES TASTING EMBARKS YOU ON THE KEY PERIODS THAT MARKED THE

HISTORY OF THIS REGION. JOIN US FOR ANOTHER EXTRAORDINARY
JOURNEY IN ONE OF NEW YORK’S MOST ICONIC BUILDINGS!

e @

CAMPMDNFNANCED
WITHAD FROMTHE  KTIMEARHONE
EUROPEAN UNOH

R

Flease ck e youcarrot resd s et

)
Rhéne Valley Wines

PRESENTS THE ANNUAL TASTING

RHONE ODYSSEY 2015

PAST I PRESENT I FUTURE

R

i

sorry we cannot accommodate you.
We hope to see you at future events

Regards,
Rhéne Valley Wines Team

A JOURNEY THrROUGH TIME

Ths 152 solcfaton
Sapess UISA-- 250 Hudson S - Sule 703 - New Yark, NY - 10013

-
L] T} 5ad 25
) - N
Signin 9 “|
N
| * ¥ £ = Thankyou! - Rhéne Odyssey 2015 - Message (HTML) ? =
MESSAGE
= Qrey @ Uy Vi T G MarkUnread a’i;) # q
2 Reply All 3 To Manager ] Categorize = B-
8. Delete - = —1 Move Translate Zoom
o € Forward Team Email = SR~ 1P FollowUp .
Delete Respond Quick Steps [ Move Tags 5 Editing Zoom
Tue 6/16/2015 4:13 PM
Rhéne Odyssey <RhaneValleyWines@sopexamail.com:>
Thank you! - Rhone Odyssey 2015
To kasia@inter-works.com
P ————
v Rhane Valley Wines
{/4‘\\\ PAST | PRESENT I FUTURE
HELLO RHONE ODYSSEY GUESTS, o ST INFORMATION:
WE WOULD LIKE TO THANK YOU FOR YOUR PARTICIPATION IN THE RHONE OOYSSEY  Hasssn Setroul
GRAND TASTING ON MAY 30TH. WE HOFE YOU HAD AN INCREDIELE TRIF TRAVELLING  EVent Manager
THROUGH THE ERAS OF THE RHONE VALLEY. NEARLY A MONTH AFTER. AND OUR Sopexa USA, (212 10747
MINDS ARE STILL FLOGDED WITH THE STUNNING VIEW FROM ONE WORLD TRADE e Loubaton
CENTER AND PALATES REMEMBERED THE WINES TASTED Sanin Trase Retion Mansgar
Sopaxa USA, (217) 2810042
WE HOPE YOUVE ENJOVED TRAVELLING THROUGH TME WITH US AND LEARNING Lo oo
MORE ABOUT THE RHONE VALLEY. WE LODK FORWARD TO SEEING YOU NEXT VEAR.
FOR ANOTHER AMAZING TASTING EXPERIENCE! Pr Agercy, Teanen
Communsatins
TO SEE PIGTURES OF THE EVENT. PLEASE GLICK HERE.
HERE Vanessa Zos
. Mares Jese
Santél
sabine pradella
Export Marketing Manager USA | Canada
INTER RHONE
0 ue s Tris Faucons ICS 00313| 24024 Avghon Cedex 1
1 Ph. +33(014 80 27 240 | Wob. 433016 22.70 02 851
v spadelofioterhone com

¢

ox31154 - 250 Hudoon S8 St TUS- New York, Y 10013

Rhéne Valley Wines

PRESENTS THE ANNUAL TASTING

RHONE ODYSSEY 2015

PAST | PRESENT I FUTURE
A JOURNEY THROUGH TIME

115 w pictures!

052015
NEW YORK

FOR EVEMT INFORMATION:

Hassan Sefrioui, Event Manager

Sopexa USA (212) 386.7447

Alice L oubaton, Senior Trade Relation Manager
Sopexa USA (917) 861.9048

Thanks for your interest in the Rhéne Odyssey 2015.
Unfortunately, all slots have been filled at this time and,
because of security rules, no walk-ns are allowed. We are

FOR MEDIA REQUESTS AND PRESS INQUIRIES:
PR Agency Teuwen Communications

Vanessa Zdesar
Marisa Jetter

. CALENDAR
0000
R

Sopexa USA

CAVPATHFRAVCED
WA R

annual tasting event for Rhéne Valley Wines
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building America’s trusted brands

the I'CCOglliZ(‘ld leader in branded consumer investing

>

f
2

Divestitures: recent exits created over $2.5B in total transaction value.

an
»

SMART

Consumer Partners

Transforming Lives Through Innovation
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G Consumer Partrers s excited ALEXIS BITTAR, LEADING FASHION JEWELRY BRAND, ENTERS

=
fo announce its fatest investment in INTO PARTNERSHIP WITH TSG CONSUMER PARTNERS
the APPAREL and ACCESSORIES
category. We are pleased to announce
an investment in jewelry designer
Alexis Bittar.

Brand-Focused Investment Firm Selected to Assist in Building
On Company's Already Notable Success

Currently sold in its own boutiques
and major retailers such as Neiman
Marcus, Nordstrom, Saks Fifth Avenue
and Bloomingdale’s, Alexis Bittar has

the recognized leader in bra

anR R

Founded in 1987, TSG Consumer Partners is the recognized leader in the U.S. in building and investing in leading middle-market
branded consumer companies.

The fir

Pioneered the use of private equity in high-growth, middie-market branded consumer companies
Is the most experienced consumer-focused equity fund in the U.S.; has invested in over 50 brands
Has a team of veteran consumer product and retail specialists

Has generated consistent, top tier returns

Manages over $1.4 billion in institutional capital; current fund is $900 million

Our accomplishments include many industry-wide firsts. TSG Consumer Partners was:
mong the first significant equity funds to invest solely in established consumer product companies,
The first to invest in the natural and organic foods space
‘The first to invest in the functional food and beverage categories

a loyal clientele, including Michelle

BALANCE.

The first to invest In the ethnic food and the refrigerated entrée categories

vitamin{iAter

PUREOLOGY Obama and Lady Gaga. “The first to acquire orphan brands in the personal care and household sectors
serious colour caré One of the first private equity funds to invest in the super-premium, personal care products sector
Read the press release to learn more
to to to to to about the partnership.

We invest in private and publicly-traded companies. We acquire both majority and minority equity positions. We pride ourselves
on our flexibility, creativity and discretion. Many of our investments are not announced. We provide capital for various types of
investments including:
tternal growth and acquisitions
Full or partial liquidity for entrepreneurs, family members, or passive investors
Management buyouts
Corporate divestitures of subsidiaries, divisions and product lines

BOULDER
S omea |

TATA BRANDS, Inc. NEW YORK, NY, January 30, 2012 - Alexis Bittar, the award winning designer, manufscturer and marketer of premium

fashion jewelry, announced today that it has entered into a partnership with TSG Consumer Partners LL.C. ("TSG"), a

2006 2007 | 2007 2007 2007 leading private equity firm specializing in branded consumer companies. The partnership enables the brand to continue to

build its market share and extend its product line, both in the U.S. and abroad. The terms of TSG's investment in the
company were not disclosed.

ConAgra Foods®

We are able to move quickly (45-60 day close) and discretely (no disruption to operations, no public announcement of transaction).
Recent Investments: TSG has closed five new investments over the past 18 months. "1am delighted to welcome TSG as a partner and to have their expertise to help us further develop ourstrategy and invest

the necessary resources for our future growth," said Alexis Bittar, founder and head of the company that bears his name. Branded Consumer Sector

Alexis Sittar continues to own a substantial ownership stake in the company and will continue to lead the business.

PN T Functional Prestige "Our company has enjoyed exceptional success based on a passionate and very diverse consumer following, as well as [ T T T T

PetSafe Beverage Co Skincare Co some highly visible celebrity clients such as Michelle Obama. However, we know that we've only scratched the smat:g of REIOEIED Health & Beauty =ty o S OEmES
N/ e what the brand can become. We have 5o many exciting growth opportunities in front of us inciuding product extensions,
tundisdiosady ) interational gronth, and generally investing to bl the brand. TSG long and successfl track recod of hlping other [ e P rtion <ports s eeation |-specity et
consumer brands grow and achere substanal scaleslong withthelr valuable marketing and business knon-bow, i, i by e maucs | e PR, i
m certain, contribute importantly tn our continuing to expand the brand. Functonal Foods Cosmetics Home  Garden Aecessories Footwear Franchsea Services
2006 2007 2007 2008 2008 R0 peverages o1C Medines Ao Aecessories

"We are extremely excited to have the opportunity to partner with Alexis Bittar, who has shown extraordinary vision in
cresting 2 category-leading brand. Alexis's design forte, passion, and commitment to his customers and consumers i
inspiring and unrivaled,” said Hadley Mullin, Managing Director at TSG. Adds Jennifer Baxter, Vice President, "In addition

Contact: Jennifer Baxter
Office: 415.217.2317

600 Montgomery Street, Suite 2900, San Francisco, CA 94111

to being 2 highly-recognized and award-winning designer, Alexis has also built an impressive business and strong relation- email: jbaxter@tsgconsumer.com

ships with his marquee customers, which include the nation's leading premium department stores. We believe the brand
has significant opportunities to continue to grow and expand, and we are thrilled to partnier with him in this very promising
endeavor.”

Alexis Bittar s the leading premium designer brand in the costume jewelry category. The line includes earrings, bangles,
$1.5B in committed capital under
management

rings, necklaces and pins sold under the Lucite, Miss Havisham and Elements sub-brands, t prices ranging from $50 to TSG CONSUMER PARTNERS

$600. Alexis Bittar designs are innovative yet wearable and appeal to a broad range of ages and persanal styles. The brand
Charles Esserman 415.217.2340 has established & reputation for quality, craftsmanship and innovation. Mr. Bittar, who founded the company in 1988, two
James O'Hara 415.217.2310

Hadley Mullin 415.217.2336

Focused exclusively on the branded
constimer cector fstrom, Neiman Marcus, Saks
n New York, Los Angeles, San

ty in Brooklyn, NY.

We have a long-term view of a company's performance. We are less concerned with quarter-to-quarter results. We want our
partner companies to invest for growth. We encourage a long-term perspective. We motivate key managers by providing them
with a significant stake in the business. TSG Consumer Partners' three guiding principles are focus, integrity and results.

Control and minority investments Alex Panos 212.265.4114

widing merger and acquisition
Yasser Toor 212.265.4113 isumer segments, and the law 3
Approximately $1.4B in institutional capital Focus Integrity Results
N T under management TSG Consumer Partners only investsin  We regard fairess, commitment, We partner with management in many
vitaminwater 20 years of investing exclusively in branded branded consumer companies. We have  follow-through and confidentiality a5 key  ways to create value
assembled substantial resources to ingredients to success. We value our
consumer companies tners: support branded consumer companies reputation and go to work on behalf of

We provide management extraordi-
h b Investment team comprised of consumer LC. is a leading investment across a range of channels and product  our partners. nary autonomy. While the exact nature
SMAsSNOOX specialists categories. of the firm's involvement varies ith

each investment, all day-to-day
operating decisions are left in the

hands of company management.
CRITERIA PARAMETERS

We offer management substantial
Sales of $20-300 million
Company size analytic, strategic, financial and
EBITDA of $3-50 million
operating support to help implement
Premium positioned products o services fundamental improvements in sales,
History of (or opportunity for) attractive growth marketing, operations and financial
Attractive gross margins controls.
Distinctive competitive advantages in distribution channels
Talented management teams.
Opportunity to enhance value by extending brand, expanding
distribution and/or Improving operations

Invests in both minority and control

‘= positions
L ¢

FHREQLOSY

the recognized leader in branded
consumer investing

Consumer Partners

imart Balance, Vitaminwater,
Categories: food, beverage, apparel, health

and beauty, auto care, footwear, pet care,
, consumer services, franchise concepts and
restaurant categories

Size: revenues of $20-5500M; EBITDA of pidia
$4-575M recreation, franchise

vestment Crites
e, health & beauty care,
¥, automotive, household

Operating
Profile
We don't burden companies with

debt to the extent that operating
decisions are dictated by interest and

Operating profile: premium positioned principal payments.

products or services; history of (or potential
@ for attractive growth rates; opportunity to

100M; EBITDA of $4-$100M Equity.
1m positioned products or Investment
ntial for) attractive growth

$20 million - $150 milion
We invest in our businesses for

Flexibity Control or minority growth. We provide capital for internal
enhance value through brand extensions, ce value through brand growth and to fund product, brand and
ALTERNKN. channel expansion and/or operatinal on ancjorcperstinsl e [ — Susiness scaisicons.

improvements

75M
Equity investment: $20-5150M (with
additional equity available from co-
)
investors) s

pevonia

fod POGSWELL

TSG Consumer Partners AL

website, massmail and press releases distribution, N i o cone D

apanos@tsgconsumer.com 2122654111 Cosmeceuticals™

L2
ot JE Ol Potsare

newspeper ads, promo flyers, brochures, etc. bittar

Yasser U. Toor

600 Montgomery Street
Managing Director Suite h. o
eDchps SMAsNDOX

Contact: Jennifer Baxter
Office: 415.217.2317

600 Montgomery Street, Suite 2900, San Francisco, CA 94111
email: jbaxter@tsgconsumer.com
www.tsgconsumer.com
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JOIN US
from 2-4PM

WEDNESDAY, MAY 21st 2014

International Culinary Center
462 Broadway, New York
NY 10013

There's more to the Roussillon region than red, white or rosé -
wines; there’s also Vins Doux Naturels / Fortified Sweet Wines!

The Roussllion Wine Board cordially invites you to a master
class that will highlight these hidden gems - the Vins Doux
Naturals - through an Interactive seminar & a tasting of an
outstanding selection of wines.

Gharlas Curtis, former Wine Direcior at Christis's
In Asia and In the United Statss,
was awardad tha Wina and

Spirits Ectucation Trust of London in
2004 and bacama the 22nd Master
of Wine i the United States.
Today, he's the Charman of
the Events Committee for

the instituie of Mastar of Wine.

Led by Charles Curtis, renowned wine expert and MW, you will
stroll from recent vintages to more complex older ones; from
white and red wines to amber-colored and “tuilé” ones. During
these 2 hours, you will have the opportunity to taste and
interact, thus enhancing your knowledge of these Roussilon
*treasures™: Maury, Muscat de Rivesaltes, Rivesaltes, Banyuls
and Banuyls Grand Cru.

=2 PERPIGNAN ////
We hope to see you there! :

MEDITERRANEE (2

ok, NY— 10013

T .
son¥Znux
BORDEAUX 7
Wholsater Roaditbon
Presented by Wendy Narby

Master Class

The Capital
Wine School

December 15"
2:00pm - 4:00pm

The Capital Wine School
07 Wisconsin Avenue

Jay Youmans
Youmans has been tasting wine
professionally for nearly 30 years. He
is the Educational Director and owner
of the Capital Wine Schaol, and the
ovner of Rock Creek Wine Merchants,
a sales and marketing consultancy.
Joy has served as a wine judge for
numerous wine compettons, and hes
cortributed to several books end
magazines on wine. Over

e R conducted hundreds of publc,
private, and corporate wine tasting
events. Jay is an Advanced Level
Sommelier, 2 Certified Wine Educator
(CWE). and Washington, DC’s enly
Master of Wine (MW).

Must be 21 or okder o sitend | Invitstion is non-transfersble.

BORDEAUX

Canseil Des Vins Du Médoc
Formed in 1969, the Conseil des Vins
du Médoc is the official body which
represents all of the wine-producers in
Médoc from the 8 appellations
(Médor, Haut-Médor, Margaux,
Listrac, Moulis, Saint-lulien, Pavillac
and Saint-Estéphe) and from th
different families of wines (Crus
Bourgeais, Grands Crus Classés en
1855, Crus Artisans, brand wines and
vines from cooperatives and other
independent uines).

The Conseil des Vins du Médoc
promotes the wines of the Médoc all
around the world, organizes
international, promotional and public
relations campaigns, publishes and
utes promotianal material for
the trade, trains in catering colleges,
researches and compiles statistical

This is a sofcitafion.

NS DU

M EDOC

RSVP HERE

and commercial information for trade
2nd producars. This association i at
the service of all the wine business
professionals.

mEnoc |

Please send us sn emsil st events@sdventurewine.com

should you wish to unsubscribe.

PRESS RELEASE

r
et

(May 13th, 2014, New York, NY) - At affordable price points and excellent value for quality, Pays d'Oc IGP white and rosé
wines are ideal for spring and summer, bursting with elegant ripe fruit flavors and crisp, refreshing acidity.

ocated in a vast region in the South of France bordering Spain and characterized by miles of Mediterranean coastline, fertile
plains, and the rugged Pyrenees Mountains, Pays d" Oc IGP is home to 20,000 winemakers and 2,600 wine structures (private
cellars, grower cooperatives and wine dealers).

‘Winemakers can work with 56 grape varities to produce red, white & rosé wines. With such a wide variety at their fingertips,
producers have exceptional creative freedom. Easy to enjoy, these wines offer flavors for every palate and every budget. Many
of them stand alone as pure, expressive varietals, but others are unique, elegantly, expertly crafted blends.
Producers have succeeded in combining hundred years of winemaking traditions with modernity and creativity. The bright, fun
packaging of many Pays d'Oc IGP wines brings a little piece of the Mediterranean way of life to the USA.

US consumers often choose wines based on grape variety. Mascato, Malbec, Pinot Grigio/Gris, Pinot Noir, Cabernet Sauvignan,
Chardonnay have experienced a significant growth in the past few years.

Many Americans are also becoming increasingly interested in blended wines. In 2013, red and white blends have increased
both in volume (+13.7 for red & +10.6% for white) and value (+16.7% for red & +15.2% for white) reaching an average price
of $7 for the white blends and $8 for the reds. Overall, scrumptious, high quality wines with a price point around $10
are in high demand

The American market's demand for rosé is increasing, particularly in the premium rosé eategory (over $12). Appealing color,
attractive price and accessible flavor profile are drawing a following of young, adventurous wine consumers.

As a result, the USA is one of the most dynamic markets for Pays d'Oc 1GP wines. The 2013 overall euro/dollar exchange rate has
curbed export volume for Pays d'0c IGP wines, but this has been offset by increases in value with sales representing
approximately $46 n (+$1.7 n). The latest figures from the Pays d'Oc IGP wines export mirrors what consumers.
are looking for in the USA, the fastest-growing market for wine.

‘Source: Nielsen Total U.S. All Outlets May 2013, Vinexpo 2013, Wine Market Counci, The U.S. Wine Market 2012 Consumer Trends & Analysis

The 26 grape varieties authorized to produce rosés offer a myriad of interesting wines. Pays d'Oc IGP rosés wines are
assertive, bold and highly flavored and are produced primarily from Cinsault, Grenache & Syrah. They represent 20% of the

urztraminer, Sauvignon Gris, Pinot Gris, and are also
non/Muscat & Petits Grains and others. Wines of Pays
ion, there is a Rays 4'0¢ IGP wine that brings a touch

d by creative blend such as Chardonnay/Chenin Blanc, S
e in all shapes and flavors, Whatever the menu, moo
fan art of Kving i At the moment. (available online & New-York / Connecticut -
rotégie - Protected Gmgmph/(sl Ind-(inm Average retail price $12.99)

(avar!able o New Yok & hew Jera
Average retail price $9.99) Gerard Bertrand Gris Blanc, Gremache Gris
Rosé 2013, Pays d'Oc IGP

Paul Mas Arrogant Freg Ribet, White * A unique clear crystalline coler with a fruity,

] . : [ -
Derdecer "Cr //(-r///(-/n//f_ Je WL

September 17t
10am - 12pm

HERITAGE Wine Cellars
6600 W. Howard Street
Niles, lllinois 80714

Wiendy Narby has spent the last 25 years in the French Food and Wine
Industry. She s a teacher at the Ecole du Vin, has been a wine and food
consultant in Paris and Bordealx for the last 20 years. British bom Wendy's
wine experience is not just based upon study but years working as a
marketing consultant, joumalist. teacher and guide. Leaving Paris to marry a
local Chateau owner and negociant Wendy now shares her passion for the
region with friends and clients from all over the world.

Contact: Robb Hallman at haliman@heritagewinecellars.com

| flicke |

Discover South of France's
deep portfolio with

Award-Winning Winemaker
Gérard Bertrand

Monday, August 27th 2012
11AM - 2PM

AT R T

DB Bistro

\Ju.\mL ‘J\ 10036

Sauvignon Blanc 2013, Pays d'Oc IGP
 Intense, fruit-driven aromas lead to a
suave, seductive, sophisticated palate

ired well with shellfish, poached or grilled
seafood, salads and asparagus dishes

- P

(available in New York, Washington DG,
online.. - Average retail price: $10.99)

Anne de Joyeuse, Camas, Pinot Noir Rosé
2013, Pays 4'Oc IGP

« Medium-bo Raspberries & cherries
on the nose. Red berries, bright acidity and
freshness on the palate.

* Pairs well with summer tapas, salad and
B8Q grilled meat.

(available in New-York, Connecticut, and
online - Average retail price: $10.99)

Laurent Miquel Pére et Fils, Cinsault / Syrah
Rosé 2013, Pays d'Oc IGP
« A refreshing blend of 80% Cinsault and 20%

Syrah

« Thirst-quenching strawberry and blucberry
flavors and a dose of minerality lead to a
beautiful and elegant finish.

(available in California - Average retail price:
$12. 99)

Domaine Bégude, Sauvignon Blanc 2013,
Pays d'Oc IGP

* Elegant and crisp Sauvignon Blanc, fine,
mineral-laden nose and fresh citrus fruits on
the palate

* Pairs great with grilled fish and oysters

Foiteent

I

’_\\.‘IJIS

fresh and crisp style. The finish is very flavorful
and makes this wine easy to drink and enjoy.
» Perfect for aperitif or mixed salads, hot
appetizers, oven-baked fishes and spicy
dishes, seafood and oysters.

(available online, in New York, New Jersey,
California - Average retail price: $12.99)

Fortant Coast Select, Grenache Rosé 2012,
Pays d'Oc IGP

« A rose petal pink-hued wine that offers a
vivacious nose with notes of redeurrant and
thyme. Delicate on the palate, revealing lovely
<itrus and red berry flavors and boasting a long
fresh finish

(available online, in New-York, Galifornia and
Connecticut - Average retail price: $11.99)

Villa des Anges, Old Vines Rosé, Cinsault 2013,
Pays dOc IGP

+ A light-bodied wine, intensely crisp and
idly fresh, it offers complex aromas of
strawberries and red currants, with a hint of
quince.

« As an aperitif it is the perfect warm weather
quaff and also pairs well with a wide range of
salads, seafood, lighter dishes and grilled
white meats and poultry.

For additional information, please visit
www._paysdoc-wines.com

For press inquiries, interviews, imagery,
samples, please contact: Nadea Mina
nadea.mina@sopexa.com 212.386.7440



Sopexa USA
postcards and wine catalog cover

ET DE LA PECHE

= FRENCH WINE ROADSHOW

ACCESSIBLE
CONSUMER CONSCIOUS

RerURIGUE Fracast SCREW CAP
INNOVATIVE WINE CONCEPTS: LOOKe TECHNOLOGY » PACKAGING NEW GENERATION
MINISTERE TETRAPAK
DE L'AGRICULTURE CONVENIENT

+

MARKET SAVWY

PRICE POINT WINE IN BOX

BIODYNAMIC

TECHNOLOGY
ALTERNATIVE GLOSURE

VARIETAL LABELING SYNTHETIC CORK
ATTENTION-GRABBING
DIFFERENT ORGANIC

BAG IN BOX TASTE MAKERS

GENERATION

ECO FRIENDLY SYNTHETIC CORK

MARKET SAVVY

TASTE MAKERS

VARIETAL BLENDING

DIFFERENT

ACCESSIBLE PRICE POINT

CONSUMER CONSCIOUS

NEW GENERATION

< ’ - MODERN DIFFERENT VIBRANT BRANDING
e VARIETAL BLENDING e W B0x
5 —
> - urg BIODYNAMIC ACCESSIBLE PRICE POINT NEW GENERATION
W et - CONVE
" 4 [ J—‘H,, TETRAPAK convenienT
A A\ | ALTERNATIVE CLOSURE 846 B0 WARKET SV
e =3 @ — Z
- LA ]
ST
diaf T mf] g
| i
I THE 2008
it 1 et M
= FRENCH WINE ROADSHOW
Syl INNOVATIVE WINEMAKERS
‘ MINISTERE
DE LAGRICULTURE
) ETDE LA PECHE.
wll ) St AT
r: i
THE 2008
. ) | FRENCH WINE ROADSHOW T |~
y 546 B0
FRENCH WINE y INNOVATIVE WINEMAKERS NARKET SAVYY
A The French Ministry of Agriculture and Fisheries is pleased to introduce ECOFRIEN
RO ADS H 0w / Frances creative wie producers 1 e U.S. and Canac. MovERN
Discover new cutting-edge winemaking techniques and packaging concepts while [”H VARIETALE
{asting the wines of colebrated French producers soDTAMC
INNOVATIVE WINE CONCEPTS: / —
LOOKe TECHNOLOGY ¢ PACKAGING / ONDAY, APRIL 26TH, 2008 ALTERNATIVE CLOSURE
Shtshot ey Beach s oo
o — o o SEATTLE, WA -
d Fish pleased to - a0m oot CONSUMER CONSCIOUS
bring France’s most innovative French wine producers to the ) VARIE
U.S,, Canada and Mexico this spring.
Please join s to taste and discover cutting edge wine concepts. ::E::’"' "Rc':' :""' 2008 e -
from France at this year's French Wine Roadshow. 415 Wost Hasings Sveet VANCOUVER, CANADA [
o MINISTERE
1:30PM - 6PM DE L'AGRICULTURE ree
ET DE LA PECHE BAG IN BOX
THURSDAY, MAY 15T, 2008 ecorr
N\ Enaay i WASHINGTON, DC R
§ el
] et \ e
REPUBLIQUE FRANCAISE 3 [ 1:30PM - 6PM NEW GENERATION
L s
MNIsTERE Please RSVP by April 1, 2008 ALTERNATIVE CLOSURE
DT 08 LAPRCHE E [ES— J a0
AGOESSIBLE PRIGE POINT WiNE I Box

ACCESSIBLE PRICE POINT WINE IN BOX
BIODYNAMIC
SCREW CAP ALTERNATIVE CLOSURE
VARIETAL LABELING
TETRA PAK ATTENTION-GRABBING
VIBRANT BRANDING NEW GENERATION
SYNTHETIC CORK
MARKET SAVVY ALTERNATIVE CLOSURE

£CO FRIENDLY

MODERN ACGESSIBLE PRICE POINT
DIFFERENT
BIODYNAMIC VARIETAL BLENDING
TETRAPAK
TASTE MAKERS BAGINBOX
i THE 2008
ot v FRENCH WINE ROADSHOW
'REPUBLIQUE FRANGAISE. INNOVATIVE WINEMAKERS
MINISTERE
DE L'AGRICULTURE
ET DE LA PECHE

TASTING NOTEBOOK

Seattle « Vancouver « Washington, DC

FRENCH WINE REGIONS

ENGLISH CHANNEL

PR

Corsica

MEDITERRANEAN
SEA

CONSUMER CONSCIOUS BIODYNAMIC
SCREW CAP

NEW GENERATION VARIETAL LABELING

TETRAPAK
CONVENIENT DIFFERENT
PACKAGING
MARKET SAVVY NEW GENERATION
ECO FREENDLY svw
MODERN DIFFERENT
VARIETAL BLENDING
BIODYNAMIC NEW TECHNOLOGY
ViBRA

ALTERNATIVE CLOSURE BAG INBOX

i s e

BB ANt

DE UAGRICULTURE.
ETDE LA PECHE

THE 2008

FRENCH WINE ROADSHOW

INNOVATIVE WINEMAKERS

80 Maiden Lane, Suite 310
w York, NY 10038
Email eventsUSA@sopexa.com

Sopexa CANADA
2020, rue University, Suite 2400
Montreal, Quebec H3A 245
Email: infoCanada@sopexa.com

ALTERNATIVE CLOSURE

ATTENTION-GRABBING

ORGANIC

INNOVATIVE BLEND

THETIC CORK
CONVENIENT
WINE INBOX

NT BRANDING




BEAUJOLAIS

A refreshing change

TASTE At the Windy City Wine Festival
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CHRIST THE KING

Catholic School o

CHRIST THE KING
Catholic School

& Christ the Redeemer Parish

‘Summer program 2

& Christ the Redeemer Parish

® CLASSROOMS

Parish Office
98 South 2nd Ave.
Manville, NJ 08835

Phone 008) 2311330
Fax: (908) 685.

Rev. Stanisam Saby, €55 R
‘astor@ctmanvil.com

WELCOUE fo Kindergarien - //
i, Melisse Greeee's CLAS R@f,
CTK s Registration
Registration 201412015
P — &m 12015 WELCOE to I <
JUNE 17, 2015 s Lise Wetere's 2 sER“‘iE T
7 -coWlCE _omm Eg p\\oG”M
| < & Fror———— - 0] @ it nenedamesprisn.. || oA DR ” B ‘
x Google | 88 search ~ |- T share | More R T
2 FunquIising
CHRIST THE KING Suilding W' . While you
Catholic School - ' ' E”HUWH-UUWWHIW ShoEmeh v
®100% ~

)
o - ¢ || @ st @ admi. x| |
search |- B share | More > Signin R+
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CHRIST THE KING Building
Catholic School

® LUNCH PROGRAM

[ o e T T AN S
Christ the King School Lunch Program
, i s
NcHMEn R
, _ v =
:

|
Michele Scricco or Donna Peltack at (908) 526.1339 e
Rev. cssR
cimanvils com

We rely on help from our wonderful parents (& grandparents!) to run
a successful lunch program.
Thank you for your heipt

Student Lunch: $3.50

Includes Beverage Chiice of Flavored/Unflavored Low Fat Wik or
Water (no subsitutions - Snapple, ice cream, snacks, etc.)

prex Log In
CT.K W vserames [ ]
| Registration

In addition to the daily entrée, the following items are available daily
and may be substituted s a student lunch

« Bagel Bag 201472015

N —

[JRemember me next time.

* Chicken Cacsar Salad

Lamchcoumts ars ke o B4 . X youm ikl oo s ot

school after 8:45 am - please notify the school by phone that your
Fitieiivtaagiintastativebie

Thank you for your cooperation!

Fundraising
How to Purchase Lunch Tickets: while you
v
Lunch tickets can be purchased by sending a Check (preferred method) to your child’s teacher, payable to:
Christ the King School. ShOEgN\J[h & < >
®100% v ®100% ~

Christ the King School webpage
admin page
custom pages for the classrooms / teachers



Christ the Redeemer Parish

Summercmschool
ropen 0,

Summer
Program 2015

Facebook Fanpage ] i — at CTK School —

3" week of June - 3 week of August
8amtos5pm @ PreK thrusth

Christ the Redeemer Parish

G Summer
Program 2015

99 North 13" Ave,, Manville, NJ 08835

Summer

Program
2015g

CTR Parish »w3 Christ the Redeemer Parish, Manville

TG e 2 < Summer
2013 % Program 2015

at CTK School Ne N e = ————— atCTK'Schoal —
samiospm o prextratn ENROLL TODAY: 908-231-1330

ENROLL TODAY: 908-231-1330

more info at: www.CTRmanville.com

. Vinyl Banner 46"x138"
Magazine Ad

Set of graphic elements for Summer program
for Christ the Redeemer School

Stickers
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Polskic] Sekoly
Dokszialcajace

POLSKA SZKOLA [ole4-RE2E
 DOKSZTALCAIACA RSPt

| (|

<3
30 lecie
Polskiej Szkoly Doksztalcajacej
im. Gniazda 946 Sokotoéw Polskich

Banquet
Sobota, 25 Kwietnia, 2015
Godz. 19:00

Polanka Sokotow
140 Falcon Rd., Hillsborough, NJ 08844

Sit Down Dinner  Cash Bar « Music by DJ

DO NABYCIA REZERWACJE:
LAMPOL TRAV SSO ADAM: 973. 220.5104
B&L Market MAREK: 908.727.0241
European Deli | email:
Halinka Deli PFN30YEARS@gmail.com

LAT

GNIAZDA 946
SOKOLOW
POLSKICH

invitation
posters
tickets
book

POLISH SUPPLEMENTARY SCHOOL

Polish Supplementary School of Polish Falcon Nest 946 has
been in existence since 1985. The school began at the
inifiofive of the Nest 946 officers, with 12 children taught in a
one classroom in o small bungalow at the Polish Falcon
Camp Polanka in Hilsborough. It i registered with the Polish
supplementary School Council of America who sefs the
curiculum and provides guidance and educational support.

Over the years the number of students and feachers has
been increasing steadily. Today the school numbers 170
students in 13 classes including a kindergarten class and a
high school classes. The classes are held a the Christ the King
School of the Christ the Redeemer Parish in Manille. Al
teachers are highly quaified with many years of teaching
experience. Nest 946 sfl provides assistance when needed,
and continues to be the school's sponsor and namesake.

POLSKA SZKOtA DOKSZTALCAJACA

Polska Szkofa Doksziatacaiqca im. Griozda 946 Sokotow
Polskich istnieje od 1985 roku. Powstata ona 2 iniciatywy
oficerow Griazda 946, W pierwszym roku dwanascie dzieci
uczylo sie w jednej kiasie w matym bydynku na Polance
Sokotéw w Hillsborough. Szkota zostata zarejestrowana w
Centrali Polskich Szkét Doksztatcajacych w Ameryce, kiéra
ustala program nauki | zapewnia pomoc w rozwiczywaniu
probleméw merytorycznych i dydaktycznych,

Przez lata flos¢ uczniéw i nauczycieli zwiekszata sie. Dzisioj
szkota liczy 170 uczniéw, ktorzy uczq sie w 13 Kiasach, od Kiasy
przedszkolne] do liceum. Lekcje odbywaiq sig w szkole Christ
the King, nalezqce] do porafi  Christ the Redeemer w
Manvile. Wszyscy nauczyciele posiadoja wyksztatcenie
pedagogiczne i lata praklyki w zawodze. Gniazdo 946
Sokotéw Polskich kontynuuje opieke nad szkotq, ktéra
dumnie nosi imie tego Griozdo.

30th Anniversary
of

Polish Supplementary School
Polish Falcon Nest 946

30 lat

Polskiej Szkoty
DokKsztalcajacej

Gn. 946
Sokotéw Polskich

Polish Supplementary School
of Polish Falcon Nest 946

Cordially invites you fo attend a special
banquet celebrating the school's

30th Anniversary

Saturday, April 25, 2015

:00 pm

Polish Falcon Camp Polanka
140 Falcon Rd.
Hillsborough, NJ 08844

Buffet Style Dinner

Music by DJ
Ticket Price $50

Please reserve your fickets by April Tst

Check payable fo:
Polish Falcon Nest / Parents Association
Mail fo: PFA School
©f0338'S. Washington Ave
Piscataway, NJ 08854

Polska Szkota Doksziatcaigca
im. Gniczda 946 Sokotéw Polskich

Ma zaszczyt zaprosié na uroczysty
bankiet z okazji jubileuszu

30 lecia

Sobota 25 kwietnia 2015
godz. 19:00

Polanka Sokotow w Hillsborough
140 Falcon Rd.
Hillsborough, NJ 08844

Gorqcy Bufet
Pratny Bar
Oprawa Muzyczna DJ
Cena Biletu $50

Prosimy o rezerwacie biletéw do 1 kwietnia

Czek prosimy wystawié na:
Polish Falcon Nest / Parents Association
Adres: PFA School
/03385 Washington Ave
Piscataway, NJ 08854

30th Anniversary of Polish Supplementary School

30th Anniversary

Sit Down Dinner » Cash Bar * Music by DJ

Anni 'y Book
request form

Please help us fo celebrate our 30th anniversary
by placing a congratulatory ad. Thisis a great

opportunity o support the school.

Toreserve your ad space, fill out information on
the form, attach your personal message and

submit it no later than January 30, 2015.

Ksiazka Pamiatkowa

2 okazji 30-tej rocznicy zatozenia naszej szkoty
zostanie wydana ksigzka pamigtkowa.

Serdecznie prosimy o dokonanie wpisu.

Wszelkie donacie wspieraiq dziatalnosé
naszej szkoly.
Prosimy o dostarczenie formularza z fresciq

wpisu do dnia 30 stycznia 2015

$50

Banquet

Saturday, April 25, 2015
0 pm

Polish Falcon Camp Polanka
140 Falcon Rd.
Hillshorough, NJ 08844




Feather Flags
Event Wall Banner

Summer Festival
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CHRIST THE REDEEMER PARISH
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You got$25 worth o food tket. s  great bargain. 96 South 2nd Ave.
Manvie, N Aocress
“GTK Chist the King Church
Have a good wesk: 211 Lous Steet 1
Manvie, NJ 08835 oy so”

for eating...shopping Order Scrip Gift Cards!
o 65 = B I =) SR

r filling your tank

HerAT OR ST T K1)
Fundraising LE3 L i -
PRAYER. INTENTIONS OF THE —chEer
APOSTLESHIP OF PRAYER FOR T
= i ey
o S0 sy
oy Lo Sooan  EnonCIPoen 1ot
{cock
Universt: Pofics
That kol responisty may be 0 s tmonn
e poorinLatin Are e
2015 SASRED HEAR ‘That, amid social inequales, Latin # FestNamo* ity
SUMMER FESTIVA for the poor and contribute to a more Ve, W) 00003 \!
WORKER scumug 3 MEMORIALS
REGISTRATION Mdsetame ot
ek June 22%- August 21* 2 LastNama *
B Mo M T ——
L Avcsnzsmvox vww[k mn THE YEAR 2015
SUMMER PROGRAMPre-K  WORKER SCHEDULE census T Wasenname e
through 5th Grade REGISTRATION snones.
It has been over 10 years since a The time s fiying by, and once ac Date of Birth

Faiion, i inar than Cathsc

Bsption (116t Communion I Confrmation

Enpoyer

Oecupaton

Christ the Redeemer Parish website
admin page

video reflections

photo gallery SHRINES ™™ ALY @

oo | SHRINES ALY
monthly newsletter B OCTOBER 13 - 23, 701 @ 3




CHRIST THE REDEEMER PARISH, MANVILLE

. moreill'llfo:
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events promotion graphic elaments

Summer Eestival

TRADITIONAL HOMEMADE AMERICAN & POLISH FOOD
GIANT CASH RAFFLE ¢ RIDES & MUSIC ¢ DAILY 50/50 * GAMES

o 8 ﬂllmon GD"

ﬂ.ﬁ:::w.nu nnil l;rv:ln"%..is“?

CHRIST THE REDEEMER PARISH, MANVILL!E S
ANNUAL SACRED HEART  crndeier, %

908 725.0072

Summer Festival ;| <ir s

Plenty of Chances
TRADITIONAL HOMEMADE AMERICAN & POLISH FOOD
GIANT CASH RAFFLE ¢ RIDES & MUSIC ¢ DAILY 50/50 e GAMES JULY 28 = AUG. 1 R A F F L

POLIsH FA
Lco
140 Falcon Roac'lVSHglFl')q
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CHRIST THE REDEEMER PARISH CHRIST THE REDEEMER PARISH
SACRED HEART SACRED HEART
SUMMER FESTIVAL
2014

SUMMER FESTIVAL
2014

This coupon good

For 1 item at the Good for one

outdoor kitchen POLISH PLATTER
Summer Festival Volunteers 3
ONLY Valid for

2014 Festival ONLY
Not valid for

Potato Pancakes or
Polish Platter $8.00

HRIST THE REDEEMER PARISH

20

SACRED HEART
SUMMER FESTIVAL

Good for 1 item
at the

Good for one

outdoor kitchen POLISH PLATTER
Summer Festival )
Volunteers ONLY Valid for

2015 Festival ONLY
Not valid for

Potato Pancakes or
Polish Platter $8.00




PROCEEDS WILL BENEFIT CHRIST THE KING SCHOOL

2Okfobetfost
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(Tickets Sold Separately)

PROCEEDS WILL BENEFIT CTK SCHOOL, COME AND

CHRIST THE REDEEMER PARISH
98 South 2nd Ave. Manville

S Sacred Heart Church grounds
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Products for Christ the Redeemer Parish




Come try our new

Hibiscus BOTOX Mask

This revolutionary treatment requires no injections.
It combines peptide vitamins and a unique
oxygen complex to leave the skin

more luminous, balanced @A
and youthful. %

( / Beata: (908) 797.6264
/J(f('/{ /(’(/”/ o (973) 715.8893

Freshen Up for Spring!

Legends Day Spa
70 Church Street, Building &, Flemington, New Jersey 08822
(908) 782.1850  www legendsdayspa.com

“Name

ods Ao spusBaty u

wioo'ndskopspusBel mmm 058128/ (80!
2880 A8siar moN ‘UojBulels ‘g BupiNg ‘josxs U3
ods Abq spusba

Amount or Service

Date Authorized By

Not redeemable for cash. Expires one year
purchase where allowable by law. Prices for servid

%@;m Freshen Up
77 for Spring!

Come try our new
Hibiscus BOTOX Mask

This revolutionary treatment requires no injections.
It combines peptide vitamins and a unique

oxygen complex to leave the skin

’.

more luminous, balanced

and youthful.

30

(0 Dock /(i(/dy/
Beata: (908) 797.6264

Anita: (973) 715.8893

#Legends Day Spa

UKEUSON

N b # facebook

legendsdayspa.com

Legends Day Spa
promo add
flayers

posters

gift certificates

aé((//mé
(Aﬂy
Freshen Up
for Spring!
Come try our new
Hibiscus BOTOX Mask

This revolutionary treatment requires no
injections. It combines peptide vitamins and
a unique oxygen complex to leave

the skin more luminous,

balanced and

youthful. ’

Dot
/M/((y./

Beata: (908) 797.6264
Anita: (973) 715.8893

Legends Day Spa
70 Church Sireet, Buiding B, Fleminglon, NJ 08822
) 50

www legendsdoyspa.com

o Doy Spa services only. No excepfig 8

Legends Day Spa
70 Church Street, Building B, Flemington, New Jersey 08822
(908) 782.1850 www.legendsdayspa.com

ﬂ #Legends Day Spa

FALL speCIAL

This fall, enjoy fallowing services
to fulfilled your beauty needs.

Pumpkin Peel Facial .... $90
Pumpkin or Brown Sugar Exfoliant Pedicure ... $35

Moisturizing Pumpkin Manicure ... $20

Enjoy a single color service
with @ vintylux manicure.
Fast drying polish, lasts 7 days.

Bock. /é’

908/ 76’2/0’50

* Salon service by Janice - Spa services by Anita

4 e

Haircut and blow dry service with
any waxing valued over $50.00

& o

egends Day Spa & Salon
70 Church Street, Building B, Flemington, N 08822
(508) 782.1850

7

0

Enjoy a highlighting service with
any pedicure service

[
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BUY4

SPECIAL

60 min MASSAGE FOR
(reg $80 each)

BUY 4

BUY 4

(reg $40)

(reg $90 each)

@2@4 fw/gy/

Beata: (908) 797.6264
Anita: (973) 715.8893

PUMPKIN PEDICURE FOR $35

&

$195

/fogemﬁcat

inLogencs Doy 506 1o o o b

Spa treatments are the perfect way to pamper
Mom on her special day. She deserves it!

Mom’s Head fo Toe
Includes a European facial followed
by a manicure and pedicure. $135.00

Hot Mamar's Treatment!
One hour hot stone massage followed
by a manicure and pedicure
with hot fowel treatment. $150.00

Mother Daughter Package
Express facial followed
by a manicure and pedicure. $200.00

Beata: (908) 797.6264
Anita: (973) 715.8893

%/7))((/ /(«r/((y,/

Legends Day Spa

GIFT CARD. |

VALENTINE GIFT

ror HER & ror HIM

PACKAGE 1.5128
60 Min. Massage & Spa Manicure/Pedicure
PACKAGE 2- %158

. Selected Body Treatment & Spa Manicure/Pedicure
| PACKAGE3-5123

| European Facial & Spa Manicure/Pedicure

Legends bay Spa

70 Church Sheet, Buiding b, Fleminglon. New Jersey 08522

= Rl
(-9 Beata: (908) 797.6264.
’—(ﬁ(‘(‘é‘ lectl 521// Anita: (973) 715.8893

1506) 782.1850  www.Jegencsdayspa.com

70 Church Sireel, Building B, Fleminglon, New Jersey 08822
(908) 762.1850

BUY 4 60 min PUMPKIN PELL FACIAL FOR $240

£ #tevends Doy Spa



JOAN RIVERS JEWELRY | BEAUTY

ALL ABOUT Jan | app
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We've become the nation’s leading agency specializing in consumer
marketing public relations thanks to one thing: our unique understanding . powered by

of the realities of today's influence marketplace.
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Andrze] Lech

On The Road Gallery

Fine Art Photography

Coigate Clock, Je

Home: Cralleties How to Buy Teavel Journal Cumiculy

Seven Wishes / Siedem Zyczen :
Andrzej Lech - On The Road Gallery ——
Karen Salmansohn - “BALLSY"- part of a book promo
Better Waters

Developers, Interior
Designers, Coops
and Condos

THE ONE-TWO
PUNCH

Filtared water on
demand: Apartment
kitchens equipped
with high-perfarmance
weater filtration

& Product specs for
engineers and
comraclors

“Twice-filtered”
building residents

- ldeal Filtration for

BETTER WATERS The COCKROACH has survived
BETTER WATERS is a factory-direct
’ . Municipal Water » E ST I CI_D E

supplier of water filtration systems from the
world's top manufacturers, as well as
related purification equipment (RO, UV,
distillation) and delivery systems
{fountaing, Bitration coolers). Wi have the
expaitise youll need to guide you through
wviry step: from understanding your water
quality requirements and independent lab
analysis, to the specification, purchase,
mstallation and maintenance of every
system we supply. Our ongoing working
relationships with Mew Yiork City's top
lapers, archi and engi 9 z
firma keep us at the forefront of the latest high-performance water Replecement cartridoe
technologies. So if you need professional water filtration for your kitchen, your —— EXPRESS
company, your brownsione, your 16-bedroom gelaway, or your next 75-story
building, you're in the nght place.

READ ALL ABOUT T BALLSY BUSINESS
tip#3

‘;

aﬂ

a2

ERIOUS WATER FILTRATION.

THE TX-9000,
JUST POSSIBLY YOUR M
KITCHES:




miAmplifyFitness

s
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R S0 conn =

MEDIA: AUDIO

CARDIO MORE = o r
A BLAST AWAY FAT: INDOOR J =3
CYCLING PACKAGE WITH
TRACEY M.
TRACEY MALLETT

MEDIA: AUDIO

MORE

DOWNLOAD INDOOR ~§ 4

CYCLING WORKOUTS IN MP3 ‘

e s e ) @)
T

et

TEXT TEXT

WEIGHT LOSS MORE >

| WEIGHTLOSS MAKEOVER
SARA IVANHOE

Weight ol mak

POWER WALKING MORE =

INTERVAL POWER WALKING
DOMO KOVACEVIC

CLIPS OF THE WEEK
(P — T
L

i

T R B A

L .-.‘ i

ENIEEA ) A

5 )

STORE FITNESS SELF SPORT LEISURE FAITH

iAmplify
websites

Sign In or Reglstar —

OUR STORES
SEARCH:‘

iAmplityStore

iAmplityFitness

for download from the world's leading experts

PMORNINSG
MEDIENI@IN

- iAmplityVegas

iAmpiitySelt
E iAmpiify Sports
[s|| iAmpiityleisure
U | Faith

Free Stutf

STORE FITNESS SELF SPORT LEISURE

iAmplifyVegas.m «

Improve Your 0dds Today
PHIL LITE'_!.IHIITII
uLTM The Greatest Texas Hold 'Em Player
gives you the biggest, baddest

course in the history of the game.
Download and start winning today!

Win More Now Here's How
1AmplifyVegas.con

Win big money by s

View Our Gaming Masters scientifcally proven

Free Live Coaching from P!

Hellmuth

Play Sample

en Einiger

Crush your opponents at the poker table.

) Team More...

We offer the largest selection of premium audio & video products
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Our Lady Of
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HOME ESTOCHOWA, 1S A ROMAR
\ DED BY THE HOLY SPIRIT, WE
ABOUT US

H
NCEMENTS

h, in Harri
the parish
ark.
SACRAMENTS
en of thems es to make the parish
aith, p L
that the early

RELIGIOUS
EDUCA]
BINGO
in Harrison there v
They bought land
wrch for the sum of $2
ngs after their

PARISH HISTORY
GUEST BOOK
BT e The church was dedicated on Januar
DIRECTIONS

TACT US

LINKS

MUNITY I

PATH TO SUCCESS

PUBLIC RELATIONS MARKETING FUNDRAISING | BUSINESS CONSULTING | WESB DESIGN | SERVICES

» ABOUT US

Much of the Path To Success story is about the desire to share thoughts and
experiences to help fellow entrepreneurs.

CHRIS HALL

As a lifelong entrepreneur with an accomplished portfolio, Chris Hall has the
knowledge and skills to help your business reach its maximum potential
through a comprehensive marketing and public relations plan tailored to your
organization's unigue goals.

Utilizing his creative vision and boundless drive, Chris has started and nurtured
several successful businesses, including a retail music store, an East End
construction and service company, and a Manhattan-based Internet service
provider. He is also cofounder of Mixed Bag Radio, where he serves as
executive producer and part-time host.

Chris’ talents extend into the non-orofit sector as well. havina coordinated

TESTIMONIAL:

PRESS | ABOUT US CONTACT US

\HCCGﬁ
Y | ©

I have had the pleasure of knowing Chris Hall since
1996, and working with him while he was a Director at
the Montauk Chamber of Commerce and at I-2000,
Inc, where I worked with him directly as his VP
Marketing.

Chris has consistently demonstrated a professional,
smart approach to all of his endeavers, and brings
honesty, integrity and fon ht to all of the projects
he pursues.

-- Laurle Costello, President of Allure Marketing

——— - ¢ e | |

Product Gallery.

Ramapo Ridge
offers a variely of healthy nate,
deede, and fruct mires

Eomapo e

HOME PAGE | COMPANYINFO PRODUCT GALLERY. CONTACT US

-

Beef Jerkey
Nts
Snack Sticks

Candies

i,

Founded in Fetruary 1996, Ramapo Ridge Mountain Miree
has taken a dolid posction of growing the packaged ndt, fruit mit,
Our dueeeds & dniven by delivering fredt froducts to the market
with great value and the bighest lesel of guality.

Copyright © 2010 Ramapo Ridge

o

Iapray S

Mays & Eyanis

Phone Fax : 973-772-0313
sales@ramaporidgesnacks.com
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Win BIG
with the
Spy Catcher's

scientifically proven
poker secrets

Joe Navarro's
Read 'Em & Reap

Download no

Your final
step

to the final
table...

"This video course
could literally
revolutionize liva
action poker!”
Jahn
*The Poker Counsalor®
Carlizha

iAmnlifvVeeras

LDl 4
Hellmuth'c

BLACK BELT
POKER COURSE

"I've never been
s0 impressed
by a teaching

program...”

1iAmnlifvVeeas

iAmplifyVegas
Holiday Line

Download today at iAmplifyVegas.com
iAmplify
poker stars promo elements
DVD graphic design

!
1@

iAmplifyVegas.com

W\ACK BEg ). B\ACK BEg r, S\ACK BEg r,
DISk Tug 0 /@~ DIsk T’WP o,f

‘,"sf"/g, Aq
C/ =

"I've never been so impressed
by a teaching program.”
Doyle Brunson

VA oy v e

BLACK BELT POKER COURSE
Download Now

GET PHIL'S ULTIMATE

WHITE TO BLACK BELT COURSE
FOR$111

PHIL111

www.iAmplifyVegas.com

New Video Downloads Now Available!

* Master FBI-proven techniques to read lies and tells at the poker table
* Detect the sli hints of &
* Learn to uncover a bluff with supreme confidence

on them

In more than 10,000 counter-terrorism interrogations, FBI
Agent Joe Navarro became one of the world’s leading experts
in reading lies and tells. Now he’s downloading his secrets
to you and thousands of other top poker players with his
course, “Read 'Em & Reap”.Download today at

A iAmplifyVegas.com and get the edge you need.
) Product Information: Media Type: Video  Download Format: MP4 « Total Time: 1hr28min

www.iAmplifyVegas.com
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PHIL IlEllHl'l'll PHIL HELLMUTH |l PHIL HELLMUTH

gLT POKfI]
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BILACK BELT POKER COURSE
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Call)
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BLACK BELT POKER COURSE
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Custom design wedding leitmotivs

3 August 2044
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Walczmy 2
alkoholizmem!
Pijmy wigcej, aby
inni mieli miej.

Instrukee luxidvj
dobrze zna,
toast ...

ido dna
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Lokuj wszystkie
Swoje Fiehiqdze
w alkoholu
- tam s ohe
naibardziej
oprocentowane!

doui M
*‘%nqzo,:f“‘
Mioda Para dzi%
caestiie
trunkbw jest na
stotach moc
Pijmy wiee za
2drowie Miodych
Poprzez cabg, pickng

e&&ni M,
20720,

7 i

o S
Taicz i Spiewa)
az do ranka.

I nie przejmuj
zbytnio sig
Jekli jutro Twa.
wybranka
Pijaczyng nazwie
cie!

S0 Migy
Qio;’\m.z%‘zf

7
Ls%%g
Jestes Brachu
naweselu
pij wiec zdrowo
Pravjacielu,
cheiatbym Ciebie
jednak prosit,
B:qm hie musiat
Cig wyhosit.

Tahcz gdq graja,
i gdy leja
to jest
najwhadciwszy
rejon!

Magdai Michat
29.09.2012r

Niechaj dzwonig
kielichy
Niechaj d2wieczg
puchary
Nazdrowie i
s2c20bcie
Dla Mk:dej Pary

[ ]
Magdai Michat
29.09.201Zr

Keigga Gosci Weselnych

Magdy i Michata

.|
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ZI0Z ONFALIM BT

U1 10pbon

MM

Bardzo nam wito powitaZ Cig na naszym
presjeciu weselnym.

Dzigkujemy, 2¢ jestes razem z nami

Magda
Pm:.ﬂ“uda
Dorota
Swiadkowa.
Maciek

‘31&7

3 &

e 5

Michat
Pan Miody
Dawid
Swiadek
Ks. Stanistaw Fyda

i 2yczymyf G udane zabawy!

U

Fano zapraszamy na snindunie kore podumane bedzie
W godzinach 1.00 - 12.00 na dli weselnej »
.0 godzinie 14.00 na poprawiny.
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Anna Bronikowska
Michat Knoff
Mateusz Przygocki
Marcin Oksztulksi
izabela Sych
Grzegorz Kot

e A

P
ks
Paulina Pastawska.
Tomasz Janiszewski
Mafgorzata Jasnoch
Arkadiusz Grzedzicki
Pawet Baranowski
Magdalenn Nowak
Andruj Fac
Ewa Mitek
Wojciech Boros

ok

Svlwia Pobudkowska
Marcin Pobudkowski

© 5@

3 &

s
Alicja Mo pany wiode

ol .

Ewelina Orlowska.
Mariusz Sztylc
Tomasz Balicki

Katarzyna Balicka

‘Robert Pobudkowski
Beata Pobudkowska
Pawet Godlewski
Adriana odlewska
Waldemar Szymanski

% Anna Szymaiska {}

wpzsandy - srpmg oz - ok

y:
Haling. chrzestna Panny Miodej
Jan Pobudkowski
Ceaylia Pobudkowska
Leszek Godlewski
Teresa Godlewska

Jan Balicki
Jadwiga Balicka
Heniek Balicki
Elzbieta Balicka.

6
e ¥ 5
Tadwiga Mama Pora Miodego
Krzysztof Tata Pana Miodego
Elibieta chrzestna Pona Miodego
J6zef Bodio
Dzindek Pana Mhodego Wiadiystaw
Katarzyna Tankowska
Tajemniczy Nieznajomy
Katarzyna Oleszczuk
Arnar Freyr Oskarsson
Heksandra Muszyhska
Elzbieta Wachulik.
Roman Wachulik
Monika Muszuiska
Dariusz Muszfiski
A2 Anna Oleszcauk ,\§/I’I
oNze 2

@7@

e ¥ o7

Adriana Kratiuk
Kanil Sumifski
Malgorzata Tilsa
Magdalena Tilsa
Jakub Sobolewski
Katarzyna Gulbierz
Premystaw Mietlarek
Anna Kropidiowska- Mietlarek
Mirostawa Bach
Patryca Bach
Natalia Bac

B &

2092,
3 &
ks
Karol Ligmann
Aleksandra Renda
Michat Kocemba.
Ewa Wachulik
Marbyna Wachulik
Maciej Nitka.
Joanna Czerwifiska
Anna Prjewska
Piotr Pajewski
Mam Czoska
Malgorzata Cigzkowska

% Pawet Larus. %

N

o

Piotr Mréz
Karoliha Mréz
Pawet Slesifiski

Iwona Gawor
Tomasz Ropel
Anna Szarecka
Michat Skrucha

Magdn!em Kamifiska.

o




#1 blank screen

#2 one flake falls

#3 more snow falls

#5 snow piles up, see more text

]

Pache
Address

This invitation is for Equinox staff only.
Please present 1.

S

#4 text starts on mound of snow

#6 snow covered - full text shown

the weather cutside is frghtful but cur
party is so delightiul... you should go, you
should go, you should go

Please join us io kick off the Holiday
Season, Equino: style.

Sunday, December 4
6:00 - 10:00PM

Pache
Address

This invitation is for Equinox staff only.
Please present 10,

-:_'l-';uﬂ
=

The weather outside is frightful but our party is so delighiful...
Please join us to kick off the Holiday Season. Equinox style.

=unday, December 4
6:00 - 10:00PM

Pacha
618 W. 46th Street @ 11th

Cocktails, Hors D'Oeuvres, Dance

This invitation is for Equinox staff only. Please present |D.

EQU

Equinox
christmas party invitation




INT("R-WORKS

WEB DESIGN & DEVELOPMENT STUDIO

CONTACT
KASIA BALICKI « KASIA@INTER-WORKS.COM « INTER-WORKS.COM - 908.393.2200



